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Telefonica Brasil S.A. - Climate Change 2021
C0. Introduction

C0.1
(C0.1) Give a general description and introduction to your organization.
We are Telefônica Brasil S.A., holder of the Vivo brand, the largest telecommunications
company in the country, with 33 thousand direct employees, 101 thousand allies, as we call
our service providers and third parties, and 97 million accesses in mobile and fixed opera‐
tions. Our purpose is "Digitalize to bring closer", which reinforces our commitment to bring
quality connection and digital inclusion to people and companies across the country, as we
believe that connectivity is the gateway to the digital world and can generate many oppor‐
tunities for everyone. We offer our customers a complete portfolio of products, including
voice services (fixed and mobile), mobile data, fixed broadband, ultra broadband, pay TV, in‐
formation technology and digital services (such as financial services, for example, of cloud,
entertainment and security).

We continue with the absolute leadership in the mobile segment, in which we have 79.7 mil‐
lion lines in operation, corresponding to 33.1% of the total active lines in Brazil. We cover
91.8% of the population with the 4G network and accelerated the launch of cities with the
4.5G network, which reached 1,959 cities in March 2021, maintaining the differentiation of
our network in relation to the main competitors. In the fixed operation, in March 2021, we
reached 16.3 million homes passed (HPs - homes passed) with fiber optic technology to the
customer's home (FTTH - fiber to the home) in 276 cities. In addition, all cities that have
FTTH technology also have TV over fiber (IPTV), aiming to offer the best speed and experi‐
ence to our consumers.

In 2020, our Net Revenue totalled R$ 43,126 million. We are a publicly traded company with
common shares listed on B3 – Brasil, Bolsa, Balcão, with the ticker VIVT3, and on the New
York Stock Exchange, through the trading of American Depositary Receipts (ADRs), under
the code VIV. Our controller is the Telefónica Group, one of the largest telecommunications
conglomerates in the world, with a presence in 14 countries in Europe and Latin America.

More information at: http://ri.telefonica.com.br/en/esg/sustainability-report
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C0.2
(C0.2) State the start and end date of the year for which you are reporting data.
Start

End date

date

Indicate if you are providing

Select the number of past reporting years

emissions data for past reporting
years

you will be providing emissions data for

Reporting Januar

Decembe Yes

year

r 31 2020

y1
2020

3 years

C0.3
(C0.3) Select the countries/areas for which you will be supplying data.
Brazil

C0.4
(C0.4) Select the currency used for all financial information disclosed throughout your
response.
BRL

C0.5
(C0.5) Select the option that describes the reporting boundary for which climate-related
impacts on your business are being reported. Note that this option should align with your
chosen approach for consolidating your GHG inventory.
Operational control

C1. Governance

C1.1
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(C1.1) Is there board-level oversight of climate-related issues within your organization?
Yes

C1.1a
(C1.1a) Identify the position(s) (do not include any names) of the individual(s) on the board
with responsibility for climate-related issues.
Position of Please explain
individual(s)
Board-level
committee

The Quality and Sustainability Committee is the Board of Directors´s counselling body nominated
to assess and monitor the adequacy of the Company's quality and sustainability strategy, as well as
make recommendations and propose improvements. As part of its Responsible Business Plan,
Telefônica Brasil’s climate change objectives and strategy are annually assessed by the Quality and
Sustainability (Q&S) Committee before its submission to the Board´s approval. One of the pillars of
the Responsible Business Plan is Environmental Management and Climate Change. Due to its sig‐
nificance, climate change also crosses other pillars of Sustainability in the Value Chain and
Sustainability in Customer Experience. The Committee is made up of three Counsellors from the
Board of Directors and meets, ordinarily, twice a year and, extraordinarily, whenever called by the
Chairman of the Committee. The Senior Director who report to this committee regarding climate
change strategy is the Sustainability and Institutional Relations Vice President who is responsible
to inform GHG emissions performance to the Q&S Committee on every meeting. Furthermore, the
Audit and Control Committee that also reports to the Board of Directors is in charge of assessing
the effectiveness and sufficiency of the internal control and contingency management systems. As
part the company´s global internal audit plan, GHG emissions key performance indicator (KPI) has
been reviewed by the Chief Audit Officer staff for the last 2 years since it was included in the execu‐
tive variable remuneration. Climate risk is also included in the company´s risk overall assessment.
The results of this periodic evaluation are reported to the Audit and Control Committee.

C1.1b
(C1.1b) Provide further details on the board’s oversight of climate-related issues.
Frequency Governance

Scope of Please explain

with

mechanisms

board-

which

into which

level

climaterelated

climate-related
issues are

oversight

issues are integrated
a
scheduled
agenda
item

https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey_i…

4/98

26/11/2021 15:04

CDP

Frequency Governance

Scope of Please explain

with

mechanisms

board-

which
climate-

into which
climate-related

level
oversight

related

issues are

issues are integrated
a
scheduled
agenda
item
Scheduled Reviewing and

<Not

– some

guiding

Applicabl the Board has 4 advisory committees, each one focused on a specific

In order to ensure that the corporate governance is undertaken correctly,

meetings

strategy

e>

area of the business. In this regard, the Quality and Sustainability

Reviewing and
guiding major

Committee is the one responsible to review sustainability strategy in the
form of the Responsible Business Plan. Energy and climate change ob‐

plans of action

jectives are part of this Plan that is analysed by the Committee. Under

Reviewing and

the Environmental Management and Climate Change Pillar of the

guiding risk
management

Responsible Business Plan, the Quality and Sustainability Committee fol‐
lows the performance against CO2 emissions targets, GHG reductions ac‐

policies

tions plans as well as the Energy Efficiency and Renewable Energy pro‐

Reviewing and

grams. Climate change has been the ESG subject that has occupied most

guiding

of the committee´s sustainability agenda and net zero goals are often

business plans
Setting

discussed in this sphere of governance. To ensure that Sustainability and
Climate Strategy is transversely managed in the company, there is a prac‐

performance

tice to involve facility & operation senior directors in this Committee

objectives

meetings, when applicable. Since 2020, the Company included ESG as‐

Monitoring
implementation

pects in its quarterly results reports aiming to give more transparency of
its initiatives across sustainability. Telefônica Brasil contributes with a

and

significant portion to achieve energy efficiency and emissions reduction

performance of

targets set by Telefonica. Representing almost 30% of the total energy

objectives

demanded by the Group, Telefônica Brasil was the first operation outside

Monitoring and
overseeing

of Europe to achieved 100% of electricity coming from renewable sources
in the end of 2018. Soon after that it becomes the first carbon neutral

progress

company within the Group, a forerunner that helps them review strategy

against goals

and set global goals even more ambitious and adherent to the Paris

and targets for
addressing

Agreement. Besides mitigating CO2 impact, climate risk is also included
in the company´s risk overall assessment. The results of this periodic

climate-related

evaluation are reported to the Audit and Control Committee.

issues

C1.2
(C1.2) Provide the highest management-level position(s) or committee(s) with responsibility
for climate-related issues.
Name of the

Reporting Responsibility

Coverage of

Frequency

position(s) and/or
committee(s)

line

responsibility of
reporting
to the
board on
climaterelated
issues
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Name of the

Reporting Responsibility

Coverage of

position(s) and/or

line

responsibility of

committee(s)

Frequency
reporting
to the
board on
climaterelated
issues

Other C-Suite Officer, <Not
please specify
(Sustainability and

Other, please specify (The Sustainability and

Applicabl Institutional Relations Vice President is in charge of
e>
reviewing and reporting the information regarding

Institutional

Energy and Climate Change KPIs. Responsible for

Relations Vice

the monitoring of achievement of the climate change

President )

objectives. )

<Not

Quarterly

Applicable>

C1.2a
(C1.2a) Describe where in the organizational structure this/these position(s) and/or
committees lie, what their associated responsibilities are, and how climate-related issues are
monitored (do not include the names of individuals).

The committee in charge of sustainability objectives is the Quality and Sustainability
Committee. This committee periodically reviews, analyses and monitors the Company's
quality and sustainability plans and actions. Environmental and climate change objectives
are inserted in our Responsible Business Plan which is approved by Telefonica Brasil´s
Board of Directors. This Plan centralizes projects, indicators and goals that contribute to
becoming an increasingly responsible business, following the main trends and demands of
our stakeholders.

The Environmental Policy which is approved by Telefônica Brasil´s Board of Executive
Officers guides the company´s commitment to the sustainable development, environment
protection and the transition to decarbonization, decoupling Telefonica´s Brasil growth
from carbon emissions. To reinforce its climate pledge, the company has established an ab‐
solute GHG emissions target for 2021, regardless of the expansion of telecom operations to
new markets and cities. Under the Environmental Management and Climate Change Pillar of
the Responsible Business Plan, the Quality and Sustainability (Q&S) Committee follows
progress against CO2 emissions objectives & targets that have achieved a participation of
5% in the calculation of the executive bonus in 2021. The company´s GHG reductions ac‐
tions plans, Energy Efficiency Program and Renewable Energy strategy are also monitored
by Q&S Committee in part of its meetings. The Sustainability and Institutional Relations
Vice President and Head of Sustainability report to the Committee every meeting, bringing
with them the Facilities, Maintenance or Network Operations Directors. These departments
together with the Sustainability team are carrying a comprehensive plan for reviewing the
control methodology of emissions data that will enable the development of most of the
https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey_i…
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scope 1 emissions reductions plans in order to reach the goal of net zero emissions by
2025.

Below the Committee, the Sustainabililty and Institutional Relations Vice Presidency counts
with a Responsible Business Division in which is allocated the Socioenvironmental
Management. This unit has a cross-functional role interacting with all operational areas
whose activities have impact on carbon emissions or are impacted by climate change.
Considering the geographical dispersion and variety of areas involved with climate issues it
is necessary to consolidate and monitor activities, indicators and projects within the com‐
pany. The allocation of environmental duties in the Sustainability and Institutional
Relations Vice Presidency also aims to foster relations with other stakeholders what is a
key to tackle global challenges such as climate change. The main associated responsibili‐
ties of the climate change associated with the Socioenvironmental Management are:

· Assess and monitor Telefônica Brasil’s environmental KPIs such as energy and fuel con‐
sumption, scope 1,2 and 3 carbon emissions, Renewable Energy etc.
· Ensure climate-related metrics (i.e. absolute and intensity emissions, carbon targets) are
reported according to international standards;
· Monitor performance against targets, for example the group´s Science Base Targets (SBT)
which are unfolded at local level, renewable energy targets (100%) and the contribution to
SDG 13.
· Propose emissions offsets and removals strategy, evaluates and selects the projects is‐
suers of carbon credits in line with Telefonica Brasil purpose and the Group´s overall
patterns.
· Report climate change performance for the Global Climate Change and Energy Efficiency
Office (CC&EEO), local emissions registry Brazilian GHG Protocol Programme and as de‐
manded by investors and clients.
· Support the Risk Management Division on the assessment of physical and transitional cli‐
mate risks, as part of the Corporate Risk Map, and drive operational areas to develop re‐
siliency strategies and action plans.
· Identify and disseminate climate change business opportunities across the company.
· Spread Telefonica Brasil´s emissions mitigation strategy through the value chain, engag‐
ing suppliers and customer on climate action.
· Permanently follow possible climate-related regulatory aspects which may affect the
company’s operations, as part of the environmental system legal requirements monitoring.

https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey_i…
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C1.3
(C1.3) Do you provide incentives for the management of climate-related issues, including the
attainment of targets?
Provide
incentives

Comment

for the
management
of climaterelated
issues
Row Yes
1

In 2019 Telefônica Brasil introduced, for the first time, a percentage of all its executive's vari‐
able remuneration linked to non-financial indicators regarding customer satisfaction, reputa‐
tion and sustainability, foreseen in the context of the Responsible Business Plan. This evolu‐
tion contributes to integrate sustainability even more effectively in the strategy and daily
performance of employees. Among all sustainability goals, greenhouse gas emissions reduc‐
tions and gender diversity targets were elected to be in the pool of the executive bonus.

C1.3a
(C1.3a) Provide further details on the incentives provided for the management of climaterelated issues (do not include the names of individuals).
Entitled to incentive

Type of

Activity

Comment

incentive inventivized
Corporate executive team

Monetary Emissions

The executive short-term incentive program (bonus), which

reward

reduction

all managers, Directors & C-Level executives are eligible

target

have a component to accomplish GHG emissions reductions
target. Defined at a global level on the short, medium and
long terms (90% reduction of Scope 1 & 2 and a 39% reduc‐
tion for Scope 3 by 2025, furthermore net-zero emissions by
2025 & net zero Scope 3 by 2040), targets are unfolded to a
local level according to each country´s historical contribu‐
tion on GHG emissions reductions to the Group, their cur‐
rent reduction capacity and business growth plans. The
weight of the GHG emissions reduction target in the bonus
calculation has been emphasized in 2021 increasing fivefold in comparison with the previous year and now it repre‐
sents 5% of the executive variable remuneration.

https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey_i…
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Type of

Activity

Comment

incentive inventivized
All employees

Monetary Emissions

The executive short-term incentive program (bonus), which

reward

reduction

all managers, Directors & C-Level executives are eligible, as

target

well as the Results Participation Program (PPR) applicable
to the other employees have a component to accomplish
GHG emissions reductions target. Defined at a global level
on the short, medium and long terms (90% reduction of
Scope 1 & 2 and a 39% reduction for Scope 3 by 2025, fur‐
thermore net-zero emissions by 2025 & net zero Scope 3 by
2040), targets are unfolded to a local level according to
each country´s historical contribution on GHG emissions re‐
ductions to the Group, their current reduction capacity and
business growth plans. The weight of the GHG emissions re‐
duction target in the PPR calculation has been emphasized
in 2021 increasing five-fold in comparison with the previous
year.

Chief Executive Officer

Monetary Emissions

The executive short-term incentive program (bonus) applica‐

(CEO)

reward

reduction

ble to all managers, Directors & C-Level executives, includ‐

target

ing the CEO, have a component to accomplish GHG emis‐
sions reductions target. Defined at a global level on the
short, medium and long terms (90% reduction of Scope 1 &
2 and a 39% reduction for Scope 3 by 2025, furthermore netzero emissions by 2025 & net zero Scope 3 by 2040), targets
are unfolded to a local level according to each country´s his‐
torical contribution on GHG emissions reductions to the
Group, their current reduction capacity and business growth
plans. The weight of the GHG emissions reduction target in
the bonus calculation has been emphasized in 2021 increas‐
ing five-fold in comparison with the previous year and now it
represents 5% of the executive variable remuneration. The
KPI used to assess performance are annual CO2 emissions
reduction which monitoring, auditing and reporting is a re‐
sponsibility of the Environmental & Sustainability
Management within the sphere of control of the
Sustainability and Institutional Relations Vice President
who directly reports to the CEO.

Chief Financial Officer

Monetary Emissions

The KPI used to assess performance are annual CO2 emis‐

(CFO)

reward

reduction

sions reduction which monitoring, auditing and reporting is

target

a responsibility of the Environmental & Sustainability
Management within the sphere of control of the
Sustainability and Institutional Relations Vice President
who directly reports to the CEO. The Energy & Efficiency
Management also responds for the Energy Efficiency
Program and Renewable Energy strategy that are linked to
CO2 emissions targets in the line of command of the CFO.
Once Telefonica Brazil achieved 100% of energy consump‐
tion from renewable sources and climate neutrality in 2019,
more than 10 years before the initial Group Commitment,
the continuity of these marks is also a target within the
framework of the Responsible Business Plan.

https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey_i…
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Type of

Activity

Comment

incentive inventivized
Other C-Suite Officer

Monetary Emissions

The KPI used to assess performance are annual CO2 emis‐

reward

reduction

sions reduction which monitoring, auditing and reporting is

target

a responsibility of the Environmental & Sustainability
Management within the sphere of control of the
Sustainability and Institutional Relations Vice President
who directly reports to the CEO. The Energy & Efficiency
Management also responds for the Energy Efficiency
Program and Renewable Energy strategy that are linked to
CO2 emissions targets in the line of command of the CFO.
Once Telefonica Brazil achieved 100% of energy consump‐
tion from renewable sources and climate neutrality in 2019,
more than 10 years before the initial Group Commitment,
the continuity of these marks is also a target within the
framework of the Responsible Business Plan.

Environment/Sustainability Monetary Emissions

The KPI used to assess performance are annual CO2 emis‐

manager

reduction

sions reduction which monitoring, auditing and reporting is

target

a responsibility of the Environmental & Sustainability

reward

Management within the sphere of control of the
Sustainability and Institutional Relations Vice President
who directly reports to the CEO. The Energy & Efficiency
Management also responds for the Energy Efficiency
Program and Renewable Energy strategy that are linked to
CO2 emissions targets in the line of command of the CFO.
Once Telefonica Brazil achieved 100% of energy consump‐
tion from renewable sources and climate neutrality in 2019,
more than 10 years before the initial Group Commitment,
the continuity of these marks is also a target within the
framework of the Responsible Business Plan.
Energy manager

Monetary Emissions

The KPI used to assess performance are annual CO2 emis‐

reward

reduction

sions reduction which monitoring, auditing and reporting is

target

a responsibility of the Environmental & Sustainability
Management within the sphere of control of the
Sustainability and Institutional Relations Vice President
who directly reports to the CEO. The Energy & Efficiency
Management also responds for the Energy Efficiency
Program and Renewable Energy strategy that are linked to
CO2 emissions targets in the line of command of the CFO.
Once Telefonica Brazil achieved 100% of energy consump‐
tion from renewable sources and climate neutrality in 2019,
more than 10 years before the initial Group Commitment,
the continuity of these marks is also a target within the
framework of the Responsible Business Plan.

C2. Risks and opportunities

C2.1
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(C2.1) Does your organization have a process for identifying, assessing, and responding to
climate-related risks and opportunities?
Yes

C2.1a
(C2.1a) How does your organization define short-, medium- and long-term time horizons?
From
To
Comment
(years) (years)
Shortterm

1

10

These time horizons are in line with the Science Based Targets and the Renewable
Energy objectives of Telefónica Group (of which Telefônica Brasil is part and shares
the objectives) at short, medium, and long term (2015-2025, 2015-2030, 2015-2050),
counting from the baseline year (2015). Additionally, they are also in line with the time‐
frames we have used in the vulnerability analysis of climate-related risks (namely
physical risks), since our infrastructures have an estimated lifetime of 20 to 30 years
and physical risks related to climate change are expected to have a greater impact in
the medium and long terms. They are also in line with our Climate Change Strategy
2015-2050, which sets intermediate reduction goals for 2025, 2030 and 2050.

Medium- 10
term

15

These time horizons are in line with our Science Based Targets and our Renewable
Energy objectives of Telefónica Group (of which Telefônica Brasil is part and shares
the objectives) at short, medium, and long term (2015-2025, 2015-2030, 2015-2050),
counting from the baseline year (2015). Additionally, they are also in line with the time‐
frames we have used in the vulnerability analysis of climate related risks (namely
physical risks), since our infrastructures have an estimated lifetime of 20 to 30 years
and physical risks related to climate change are expected to have a greater impact in
the medium and long terms. They are also in line with our Climate Change Strategy
2015-2050, which sets intermediate reduction goals for 2025, 2030 and 2050.

Longterm

15

35

These time horizons are in line with our Science Based Targets and our Renewable
Energy objectives of Telefónica Group (of which Telefônica Brasil is part and shares
the objectives) at short, medium and long term (2015-2025, 2015-2030, 2015-2050),
counting from the baseline year (2015). Additionally, they are also in line with the time‐
frames we have used in the vulnerability analysis of climate related risks (namely
physical risks), since our infrastructures have an estimated lifetime of 20 to 30 years
and physical risks related to climate change are expected to have a greater impact in
the medium and long terms. They are also in line with our Climate Change Strategy
2015-2050, which sets intermediate reduction goals for 2020, 2030 and 2050.

C2.1b
(C2.1b) How does your organization define substantive financial or strategic impact on your
business?
Telefônica Brasil identifies and monitors internal and external factors that have the poten‐
tial to significantly affect the business. The Risk Management corporate policy, applied to
all companies of the Group, defines an acceptable risk as the degree of exposure that the
company is ready to accept inasmuch as it allows the creation of value, achieving the right
balance between growth, performance and risk.
https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey_… 11/98
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This threshold determines if a risk needs to be reported and is also considered when re‐
viewing the company´s strategy to ensure operation occurs within the established risk
boundaries. The level in which a risk is considered reportable is calculated as a basis of
0,5% of the company´s EBITDA and is annually updated. EBITDA is considered as the metric
to define substantive impact since it is one of the measures of financial performance that
Telefônica Brasil uses to determine profitability of the company, hence affecting directly the
business strategy.
Additionally, a risk is considered to have a significant strategic impact if it poses a threat to
the Company's strategic objectives, which are: Relevance, Revenues, Responsibility, Returns
and Motivation. This includes risks that unable our ability to meet stakeholders’ expecta‐
tions either directly or indirectly.
In relation to climate change, any risk associated with a negative perception of our commit‐
ment towards a low carbon economy or adaptation against resource scarcity will be consid‐
ered a significant strategic impact.

C2.2
(C2.2) Describe your process(es) for identifying, assessing and responding to climate-related
risks and opportunities.
Value chain stage(s) covered
Direct operations
Upstream
Downstream
Risk management process
Integrated into multi-disciplinary company-wide risk management process
Frequency of assessment
More than once a year
Time horizon(s) covered
Short-term
Medium-term
Long-term
Description of process
Our Risk Management Model allows us to properly identify & evaluate our exposure to cli‐
mate change risks and identify the opportunities associated in the short, medium and
long term, recognizing the benefits to guarantee a high awareness on risks and the ca‐
pacity to assign the most effective resources to control and respond to them. Risks are
assessed from different viewpoints to ensure integral evaluation aligned with the Group’s
operations and needs. In this regard it is applied a global methodology (Top-Down) added
by the local management perspective (Bottom-Up). This “top-down” approach covers the
issues considered critical and common to most of the Group's companies. The assess‐
https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey…
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ment occurs every six months, using specific risk methodology and highlighting the
changes and new criteria adopted in relation to previous editions. A. Risk identification &
assessment: To ensure consistency, the Top-Down approach focuses on global R&O that
may incur possible losses in value and results from events which affect us in corporate
sustainability, markets, shareholders and investors or marketing management. These cat‐
egories of risks are defined as “Basic Risks” & are reviewed at least once a year by the rel‐
evant global operational areas (Compliance, Strategy, etc). One of the Basic Risks ana‐
lysed is climate change: including both physical risks that affect our
infrastructures/business lines due to chronic climate change or extreme weather events
and transition risks due to changes in climate change regulation or lack of resources.
This framework is based on the TCFD’s recommendations considering also potential im‐
pacts in different climate scenarios and periods. We also use a Bottom-Up approach
based on a risk self-assessment, where local managers are responsible for identifying
other risks in their areas and also indicating probability of occurrence, historical and fu‐
ture trends per risk, levels of control and potential reputational impact. Whenever possi‐
ble, risk assessment will be quantitative & potential impact measured against operational
cash-flow according to the threshold mentioned in question 2.1b. Impact estimation of
each basic risk is based on the sum of the potential impact of all the specific risks (con‐
sidering probability and correlation between each). According to risk levels and prioritiza‐
tion, action plans are designed for the short, medium and long term and updated to avoid
or transfer those risks. B. Risk management (RM) & prioritization This initial assessment
allows us to prioritize RM & incorporate results into long-term business decisions, mini‐
mizing risks and maximizing opportunities. Decision making is based on the financial im‐
pact estimated during the assessment risk process and its influence in operational effi‐
ciency, access to new markets, reputation, etc. For each identified risk we establish a mit‐
igation plan including an implementation timeline assigning responsibilities. The respon‐
sible will update & report the degree of development of each risk using our risk manage‐
ment tool. Likewise, local risks will be prioritized in order to review their development and
update their potential impact on the company. These risks are then supervised periodi‐
cally by the Executive Committee at country level & reported to the Audit and Control
Committee and Corporate Function of Risk Management. This strategy allows us to adapt
to both physical & transition changes. Physical risk example: the company undertakes a
process to monitor, manage and mitigate the risk of extreme climate events through the
introduction of Crisis and Continuity Committees & Business Continuity Plansat asset
level with the aim of re-establishing connectivity as soon as possible, reducing the risk of
revenue and reputational damage associated to connectivity loss. This includes contin‐
gency measures for potential catastrophes at our switch centers, power outages and
power breaches safety. Telefônica Brasil counts on two control centers which are capable
to identify abnormalities both on the own networks and on third-party networks, using
systems failure and signal monitoring. that include natural disasters due to climate
causes. Transition risk: During our risk assessment, based on scenario RCP2.6 &with
2030 as the time horizon due to data availability, we identified a high probability of future
fossil fuel price increases, leading to energy price increases that would have a high im‐
pact in our operations. To reduce this risk, we developed our Renewable Energy (RE) Plan
in which Telefônica Brasil has already achieved 100% of renewable energy by the end of
2018 combining the use of incentive energy of free market, purchasing renewable energy
with guarantees of origin and distributed generation. This has enabled us to avoid the
emission of around 112 thousand tCO2e in 2020. C. Opportunities management The
Opportunities linked to a low carbon economy come from both internal management and
https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey…
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the development of digital products&services, with specific solutions for the mitigation
and adaptation to climate change, which we offer to both our customers and society.
Transition opportunity example: Among the internal transitional opportunities, the
Renewable Energy Plan stands out, as it allows us to reduce our operating costs, de‐
crease GHG emissions and improve our sustainability positioning. From a product devel‐
opment perspective, our greatest contribution is increased digitization, supported by a re‐
newable network. Through our services, we can reduce GHG emissions in other sectors
and increase the resilience of the communities in which we operate. I.e. our IoT&Big Data
services are designed to improve our customers' mobility and energy efficiency; our
Cloud and video conferencing services also avoid emissions. In this regard, our business
objectives are aligned with our sustainability objectives: greater revenues from the sale
of EcoSmart services, greater internal ecoefficiency.

C2.2a
(C2.2a) Which risk types are considered in your organization's climate-related risk
assessments?
Relevance Please explain
& inclusion
Current
regulation

Not
relevant,

Telecom sector is not intense in terms of fossil fuels consumption or GHG emissions,
so we are not a regulated sector in terms of emissions in Brazil. However, as the elec‐

included

tricity consumption of our network is high, reaching 1,805,898 MWh in 2020, we include
this category in our Risk Assessment Process as a Basic Risk of Climate Change. Also,
current regulation in Mexico and Argentina (countries that Telefónica Group also oper‐
ates in America) requires a 5% and 8% respectively of electricity consumption in those
countries should be renewable from 2018 increasing until 2025. Therefore, we consider
this risk should be closely followed due to the possibility of this to materialize in Brazil.
The estimated economic impact of this risk category is lower than the threshold that
defines a risk to be reportable in our methodology.

Emerging
regulation

Not
relevant,

Telefônica Brasil includes upcoming climate-related legislation into the risk assess‐
ment process, evaluating the magnitude, probability and vulnerability to the impact.

included

Whilst the implementation of a carbon tax still isn’t a reality in Brazil yet, measures in
this regard are already beginning to be planned in the short term – Brazil is currently
studying the possibility of imposing a tax on emissions or an Emissions Trading
System (ETS). Since the Telecom sector is not intense in terms of fossil fuels con‐
sumption or GHG emissions, we do not expect to become a regulated sector in terms of
emissions, so the estimated economic impact of this risk category is lower than the
threshold that defines a risk to be reportable in our methodology.
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Relevance

Please explain

& inclusion
Technology Not
relevant,

Currently none of Telefônica Brasil's business lines are dependent on any technology
that may be displaced by a transition to a low-carbon economy. However, we still evalu‐

explanation ate this category from the perspective of opportunities, since the services provided by
provided

Telefônica Brasil besides not being carbon intensive also help its users reduce their
own emissions and adapt to climate change. As an example, broadband networks have
been identified as compatible with a low carbon economy by the Climate Bond
Initiative (in fact, in 2019 Telefónica Group issued the first green bond of the sector to
finance the deployment of the fibre broad band in Spain and also the first telco hybrid
green bond in early 2020). As part of Telefônica Brasil’s DNA, the company sees future
potential technology shifts as an opportunity as opposed to a risk. In fact, digitalisa‐
tion is expected to be essential to address the transition to a low carbon economy, ac‐
cording to the Smarter 2030, having the ICT sector the potential to reduce 3.6 GtCO2e
by 2030. For instance, Telefônica Brasil is developing services based on the IoT, Cloud,
Big Data and Connectivity in order to enable our customers a more efficient use of re‐
sources such as energy and water, improve traffic planning, air quality, reduce green‐
house gas emissions or improve our response to climate change. In the climatic sce‐
narios evaluated in our risk evaluation processes, we do not foresee that an increase of
technology risk related to climate change could affect significantly our business lines.

Legal

Not
relevant,

Although the potential impact of environmental legal liabilities to Telefônica Brasil’s
operations associated to energy and emissions is not material due to the services pro‐

explanation vided not being carbon intensive, legal risks are still considered in the company’s risk
provided

evaluation processes. Risks associated to this category include direct or indirect dis‐
turbances due to environmental issues, mainly associated to non-compliance during
the network deployment, for instance: - Environmental passives: equipment or network
components that may cause pollution problems such as fuel tanks in a bad state, air
conditioning (AC) equipment working with banned refrigerant gases and noise generat‐
ing equipment. - Deployment of the network subjected to licensing without environmen‐
tal permits, which could cause the suspension of the operation or incur fines. And we
do not foresee that an increase of legal risk related to climate change could affect sig‐
nificantly Telefônica Brasil's business lines.

Market

Relevant,
always

Market risks are considered in our Risk Assessment Process under the Basic Risk of
Climate Change due to our significant reliance on electricity. In 2020, our electricity

included

consumption amounted to 1,805,898 MWh. In Brazil, the grid mix is highly dependent
on hydraulic generation. In the climate-related scenarios that we analysed we estimate
that annual precipitation is set to decrease by 20% around 2050. This may imply signifi‐
cant increases in energy prices that will directly affect our OPEX. The estimated eco‐
nomic impact of this risk category is higher than the threshold that defines a risk to be
reportable in our methodology.

Reputation Relevant,
always
included

Reputational risks related to climate aspects such as the ones explained below are
considered by Telefônica Brasil to be Basic Climate-Related Risks, and therefore are al‐
ways included in the company wide’s risks’ assessment and evaluation. For instance,
greater demand of information by investors and shareholders, maintaining consistency
in the CC management, alignment with the TCFD. A concrete example is the case of
Black Rock, one of the main investors of Telefonica Group and the world’s largest asset
manager. In his influential annual letter to chief executives in 2020, the firm confirmed
that they will avoid investing in companies that “present a high sustainability-related
risk”. This shift in their investment policy could potentially lead to a reduction in the
perceived value of our company should Telefônica Brasil become unable to meet these
new expectations. Additionally, non-compliance with environmental law from any of our
suppliers that may lead to a negative impact in Telefônica Brasil’s reputation. Although
the estimated economic impact of this risk is lower than the threshold defined in C2.1b,
we consider this risk to have a significant strategic impact, as it impacts our ability to
meet stakeholders’ expectations, i.e. a negative perception from our stakeholders of
our commitment towards a low carbon economy or adaptation against resource
scarcity.
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Relevance

Please explain

& inclusion
Acute
physical

Relevant,
always

Acute physical climate risks are considered in our Risk Assessment Process under the
Basic Risk of Climate Change and therefore are always included in the company’s risks

included

assessment and evaluation. As part of our risk identification process, in 2020 we
started a more in-depth climate scenario analysis (information in C3.2), which allowed
us to assess and quantify our exposure to physical and transition risks under 2 differ‐
ent climate scenarios, one representing Business As Usual (RCP8.5), and one keeping
temperatures in line with the Paris Agreement (RCP2.6). For instance, our analysis
identified our greatest exposure to physical risks to be lying in our landline and mobile
network infrastructure. Based on the probability and impact that the different extreme
climatic events could have on our infrastructures and operations (for instance, service
disruptions, etc), we found the most impactful acute physical risk to which these would
be exposed in the medium and long term, would be flooding. This climate-related risk
assessment process has been incorporated into our general risk assessment frame‐
work, with identified risks therefore managed following the same process described in
C2.2 via our adaptation plan, which includes several action lines to limit our exposure
to these risks. For instance, exposure to acute physical events from an insurance per‐
spective is managed by Telefónica Group’s Corporate Insurance Department in an ef‐
fort to protect assets. The strategy for Telefônica Brasil assets is evaluated and rati‐
fied by its Finance team. The modelling for this is carried out by an external consultant
and consists of the following: 1. Compiling the necessary information into the model‐
ling software 2. Use of relevant software systems (RMS, etc.) - updated with cata‐
strophic information and historical climate-related events -, to perform the modelling
based on statistical &probability calculations 3. Results by risk, establishing for differ‐
ent return periods the probabilities of possible losses. Results are analysed to look for
the most efficient structure in limits &retentions for the insurance program in the area
of material damages. Although the estimated economic impact of this risk is lower
than the threshold defined in C2.1b, we consider this risk to have a significant strategic
impact, as it impacts our ability to meet stakeholders’ expectations, i.e. a negative per‐
ception by our customers due to service interruption (caused by extreme climate
events).

Chronic
physical

Relevant,
always

Chronic physical climate risks are considered in our Risk Assessment Process under
the Basic Risk of Climate Change and therefore are always included in the company’s

included

risks assessment and evaluation. As part of our risk identification process, in 2020 we
started a more in-depth climate scenario analysis, which allowed us to assess and
quantify our exposure to future physical and transition risks under two different cli‐
mate scenarios, one representing Business As Usual (RCP8.5), and one keeping tem‐
peratures in line with the Paris Agreement (RCP2.6). For instance, our analysis identi‐
fied our greatest exposure to physical risks to be lying in our landline and mobile net‐
work infrastructure. The most impactful chronic physical risk to which these would be
exposed in the medium and long term, under both scenarios, would be temperature in‐
creases, which could cause failures in the telecom equipment, would require more cool‐
ing and consequently more energy consumption. All this will translate into a greater
need for OPEX and CAPEX. This climate-related risk assessment process has been in‐
corporated into our general risk assessment and management framework, with identi‐
fied risks therefore managed following the same process described in C2.2 via our
adaptation plan, which includes several action lines to limit our exposure to these
risks. Although the estimated economic impact of this risk is lower than the threshold
defined in C2.1b, we consider this risk to have a significant strategic impact, as it could
raise our energy consumption and affect our ability to meet the energy and climate
change goals, specially the energy per traffic target, which is part of our strategic ob‐
jective of Responsibility.

C2.3
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(C2.3) Have you identified any inherent climate-related risks with the potential to have a
substantive financial or strategic impact on your business?
Yes

C2.3a
(C2.3a) Provide details of risks identified with the potential to have a substantive financial or
strategic impact on your business.
Identifier
Risk 1
Where in the value chain does the risk driver occur?
Direct operations
Risk type & Primary climate-related risk driver
Chronic physical Rising mean temperatures

Primary potential financial impact
Increased indirect (operating) costs
Climate risk type mapped to traditional financial services industry risk classification
<Not Applicable>
Company-specific description
Rising mean temperatures could increase Telefônica Brasil’s operating costs due mostly
to the increase on refrigeration needs of network equipment. In 2020 we started an indepth quantitative Climate Scenario Analysis which highlighted that temperature in‐
crease is one of the main significant climatic threats to our activity. The increase of the
global average temperature would directly affect the operational conditions of our net‐
work equipment, especially in data centres, fixed operational buildings and cell sites.
High temperatures can affect the telecommunication equipment producing failures, writeoffs and early retirement and therefore increase the risk of service disruption; therefore,
cooling is essential. Nowadays it represents an average of 40% of energy consumption in
our network. In the climate scenarios analysed, the average temperatures are expected to
increase until 2050. Therefore, cooling needs and operational costs could also rise. The
electricity consumption of our network was 1,805,898 MWh in 2020. Our network con‐
sumption in responsible for more than 90%, from which 40% corresponds to our refriger‐
ant needs. Small increases due to greater cooling needs may incur higher energy costs.
For example, a 10% increase of the electricity consumption would have an average im‐
pact of R$ 93 million in our energy OPEX. According to our Global Risk Analysis,
Procedure, the estimated economic impact of this risk is classified as substantive. To
avoid this risk Telefônica Brasil has several action lines with the objective of reducing
cooling needs. With this purpose we promote energy efficiency projects, like free-cooling
and also, we include more critical technical specifications in the network equipment we
are buying from now, so it can work under higher temperatures.
Time horizon
Long-term
https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey…
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Likelihood
Likely
Magnitude of impact
Low
Are you able to provide a potential financial impact figure?
Yes, an estimated range
Potential financial impact figure (currency)
<Not Applicable>
Potential financial impact figure – minimum (currency)
14750000
Potential financial impact figure – maximum (currency)
23860000
Explanation of financial impact figure
The impact of this risk was calculated as part of our Climate Scenario Analysis exercise,
the information of which can be found in C3.2. The final financial figures have been calcu‐
lated based on: - The costs associated to changes in the energy consumption of our net‐
work at different operating temperatures foreseen in scenario RCP 8.5 (maximum poten‐
tial impact) and the Paris Agreement scenario (minimum potential impact), as extracted
from the Copernicus database for the specific regions the assets analysed were located. An empirical model to determine the impact of temperature increases on electricity con‐
sumption. We have also considered the potential damage to our assets as a result of
heatwaves. For this model, the following parameters have been taken into account to de‐
termine the expected consumption increase: o Historical electricity consumption data; o
% of consumption by asset; o regression parameters; o average temperature changes. The impact range was then calculated as follows: i. Minimum impact – considering the
above KPIs under the Paris Agreement scenario: We consider the location of our different
assets and the forecasted temperature increase. Then we apply the empirical model to
calculate the costs associated to the increase in energy consumption as a consequence
of temperature increase and also repair and replacement cost by asset. ii. Maximum im‐
pact – considering the above KPIs under scenario RCP 8.5: We consider the location of
our different assets and the forecasted temperature increase. Then we apply the empiri‐
cal model to calculate the costs associated to the increase in energy consumption as a
consequence of temperature increase and also repair and replacement cost by asset.
Overall, financial impact ranges come from: Σ (Δ IT CAPEX+Δ IT OPEX+Δ ENERGY OPEX).
Cost of response to risk
14500000
Description of response and explanation of cost calculation
To manage this risk, Telefônica Brasil has an adaptation plan that includes several action
lines including the objective of reducing cooling needs. With this purpose we promote en‐
ergy efficiency projects, like free-cooling &also we include more critical technical specifi‐
cations in the network equipment we are buying so it can work under higher tempera‐
tures. Another action line within our adaptation plan is our Energy Efficiency Plan (EEP).
In 2020 we modernised our network to increase its efficiency, e.g. by replacing copper
with optical fiber; power plants and HVAC (Heating, Ventilating and Air Conditioning)
https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey…

18/98

26/11/2021 15:04

CDP

equipment renovation projects; using free cooling to cool with air directly from outside;
shutting down legacy networks; & implementing power saving features in the access net‐
work. In 2020 we also managed to implement projects under a new disruptive business
model called Energy Savings as a Service (ESaaS); which is based on an agreement with
a specialised supplier who designs the solution, invests, operates, maintains and ensures
savings. The actions encompass different initiatives such as air conditioning, power,
lighting or electric generation systems replacement and the service is paid by sharing the
savings generated thanks to the measures implemented. With this model, we can count
on the investment &experience of a 3rd party, allowing us to keep our investments in our
core business while reducing energy, emissions &generating OPEx savings. Since 2010,
under our EEP we have rolled out around 220 projects, saving more than R$ 260 million in
energy, reducing over 78ktCO2 and saving 394GWh. In 2020, under our EEP we have rolled
out 46 projects, saving R$ 21.5 million on energy, reducing over 2 thousand tCO2 and sav‐
ing 38.6GWh. We also modified our purchasing criteria to purchase equipment with
greater resistance to high temperatures, reducing the cooling requirements of our net‐
works. In addition, we have implemented and certified ISO 50001 on our headquarters
EcoBerrini and we are looking to expand this certification to more buildings in the next
years, ensuring that the EE and management of our Network is continuously improving.
The cost of management has been calculated considering the CAPEX involved in the EEP
(99% of cost) &costs related to the implementation &maintenance of Energy Management
System (EMS) (1% of cost): Σ(Energy Efficiency Projects CAPEX + EMS).
Comment
Identifier
Risk 2
Where in the value chain does the risk driver occur?
Direct operations
Risk type & Primary climate-related risk driver
Acute physical Increased severity and frequency of extreme weather events such as cyclones and floods

Primary potential financial impact
Increased indirect (operating) costs

The two main financial impact drivers are the damages to our network assets and the
income losses for services disruption due to electricity cut and damage to our
telecommunication equipment
Climate risk type mapped to traditional financial services industry risk classification
<Not Applicable>
Company-specific description
An increase in severity and extreme weather events such as cyclones and floods can
damage Telefônica Brasil´s infrastructure, mainly our telecommunication network assets.
In 2020 we started a Climate Scenario Analysis which highlighted the increase in the fre‐
quency and intensity of floods as the most significant climatic threat to the activity of
Telefônica Brasil. They can cause physical damage to our infrastructures and therefore
could produce service and operations disruptions. The last event reported was in the
https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey…
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southern region of Brazil in July 2020 due to an extratropical cyclone that intermittently
interrupted services resulting in significant increases in operating costs. At the peak of
the extreme event 529 Radio Base Stations were impacted. The actions taken by the
Business Continuity Committee to minimize impacts resulted in the reestablishment of
communications in the 1st hours with the installation of emergency power generators
and distribution of communication traffic. In the climate scenarios that we have ana‐
lysed, the greatest exposure to physical risks lies in the infrastructure that supports fixed
and mobile connectivity. As a result, Telefônica Brasil's assets with greater exposure to
risk are: Base Stations and Fixed Line network.
Time horizon
Long-term
Likelihood
More likely than not
Magnitude of impact
Low
Are you able to provide a potential financial impact figure?
Yes, an estimated range
Potential financial impact figure (currency)
<Not Applicable>
Potential financial impact figure – minimum (currency)
9000000
Potential financial impact figure – maximum (currency)
65760000
Explanation of financial impact figure
The financial impact of this risk is calculated by analysing the extreme weather events
forecast in Brazil and its possible impact assuming we did not carry out any control, miti‐
gation or adaptation action. The financial impact has been calculated based on the re‐
sults of our Climate Scenario Analysis, considering scenario RCP 8.5 (maximum potential
impact) and the Paris Agreement scenario (minimum potential impact). The impact range
was calculated based on the following parameters: - Destruction of physical assets and
service interruption - Impact of extreme weather events on our assets - % of assets annu‐
ally affected by floods - Value of the assets exposed to floods - Costs associated to ser‐
vice interruption - Asset expenditure Overall, financial impact ranges come from: Σ
(INCOME LOSSES&PENALTIES + Δ NETWORK OPEX + Δ NETWORK CAPEX) The reported
range is related to the differing probabilities associated to the minimum impact (consid‐
ering the Paris Agreement scenario) and the maximum impact (RCP8.5 scenario).
Cost of response to risk
Description of response and explanation of cost calculation
To manage this risk, the Telefónica Group has a Global Business Continuity (GBC)
Regulation included within our Adaptation Plan to prescribe preventive risk management,
ensuring the maximum resilience of our operations in the face of any potential interrup‐
tion. Telefônica Brasil reports directly to GBC, including: -Locally Business Continuity
Plans establishing how to restore essential functions that have been interrupted. -Global
https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey…
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Crisis Management System to manage high impact threats. It has a Global Crisis
Committee, including specialists for each type of incident (i.e. natural catastrophes). The
locally committee acts in 4 phases: i)alert of the crisis ii)evaluation of the impact
iii)development and implementation of the action procedures (operational continuity
plans, critical incidents management plans and disaster recovery plans for critical infra‐
structure) iv)return to normality post-crisis. In addition to the crisis committees, triggered
during critical events, the company maintains a quarterly committee, called “GCN
Executive Committee”, in which: •the results of the fronts that operate in business conti‐
nuity management are monitored, •new scenarios are evaluated that can generate inputs
to adjust the current continuity strategy, which is reviewed at least once a year, and
recorded in a document signed by the CEO, that also defines other premises and guide‐
lines for the management of continuity in the company. For example, in 2017 we had an
event related to fire, degrading voice and data services in the Midwest, North and
Northeast regions, due to fibre breakage. Actions carried out within the scope of the
Crisis Committee resulted in the correction of fibre stretches in areas cleared by the civil
defense, in the restoration of service quality and implementation of new routes to miti‐
gate the impacts of these events. In order to mitigate the more critical effects of acute
risks, Telefónica’s Corporate Assurance Dept. also determines the most appropriate insur‐
ance contracts and premiums for each country based on the outcomes of climate model‐
ling, including specific insurance for Telefônica Brasil. The cost for managing this risk
considers the costs associated to having a Business Continuity System (BCS) in
Telefônica Brasil and costs of insurance. Due the confidentiality and sensitive nature of
this information, we are not able to publicly disclose the figures. Overall, the cost comes
from: Σ (BCS annual cost for Brazil+Cost of Insurance)
Comment
Identifier
Risk 3
Where in the value chain does the risk driver occur?
Upstream
Risk type & Primary climate-related risk driver
Market Increased cost of raw materials

Primary potential financial impact
Increased indirect (operating) costs
Climate risk type mapped to traditional financial services industry risk classification
<Not Applicable>
Company-specific description
The increased demand for electricity that will come by the hand of a population increase
and the greater electrification needs make increased costs of energy the main market risk
that Telefônica Brasil will be confronted with in a RCP2.6 scenario. As we explained in the
sections above, Telecom sector is not intense in terms of fossil fuels but is very depen‐
dent on the electricity consumption for its networks. In 2020 our total electricity con‐
sumption reached 1,805,898 MWh. For this reason, an increase in the electricity price due
to emerging regulation of the electricity generation sector or shortage of natural re‐
https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey…

21/98

26/11/2021 15:04

CDP

sources, may have a high impact on our energy OPEX. Brazil has an electric mix with a
high percentage of hydraulic generation (more than 50%) and has a high vulnerability to
drought periods so water stress can also increase electricity prices. For example, water
scarcity has already affected our operations here in Brazil in the past: in 2015 energy
prices increased by 20% due to a significant decrease in rainfall. This produced a finan‐
cial impact of 80 million euros for Telefónica Group in one year.
Time horizon
Medium-term
Likelihood
More likely than not
Magnitude of impact
High
Are you able to provide a potential financial impact figure?
Yes, a single figure estimate
Potential financial impact figure (currency)
411160000
Potential financial impact figure – minimum (currency)
<Not Applicable>
Potential financial impact figure – maximum (currency)
<Not Applicable>
Explanation of financial impact figure
The financial impact of this risk is calculated by analysing the expected energy price in
the climatic scenarios analysed and its possible impact on our operations assuming that
we had not taken any control, mitigation or adaptation action. In the calculation, we con‐
sidered: - Traffic demand from Telefônica Brasil’s customers, which will continue to in‐
crease significantly in the coming years, even if this increase will be partially offset by en‐
ergy efficiency improvements. - Telefônica Brasil’s energy consumption projections up
until 2030. - Projection of electricity prices: we have based these on the EU energy out‐
look (2050), whereby prices increase by 2% by 2030, then by 1% until 2040 and by 0.5%
until 2050. The latter have been determined as a conservative approach based on other
country specific projections which indicated a decrease in energy prices in the medium
term. The most significant economic impacts would be the energy OPEX increase in our
landline and mobile connectivity business and also in our Data Centers. Overall, the finan‐
cial impact of this risk comes from: Σ(Energy consumption projections x increase in elec‐
tricity price) Note: transition risks and opportunities have only been analysed under sce‐
nario RCP 2.6 for 2030, since RCP8.5 would be a business as usual scenario whereby no
transition to a low carbon economy would take place.
Cost of response to risk
2800000
Description of response and explanation of cost calculation
In order to manage this risk and reduce our exposure to increasing energy prices we have
in place 2 main plans: (i) Energy Efficiency Plan: In 2020, we implemented 46 initiatives
leading to savings of 38.6GWh and preventing over 2 ktCO2e. The efforts within the effi‐
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ciency projects already reflected in an 81% improvement in our energy intensity ratios
(MWh/PB) compared to 2015. We keep on decoupling our services' growth from energy
consumption, significantly reducing the risk of an increase in our electricity OPEX. The
objective of these projects is to increase our network efficiency, e.g by shutting down
legacy networks. (ii) Renewable Energy Plan (REP): Reduces our operating costs and
makes us less dependent on fluctuations in electric energy and fossil fuel prices. Our REP
projects present a significantly potential of savings in energy OPEX. Considering only our
distributed generation’s (DG) project we will reach 10% of OPEX savings in 2023. The REP
of Telefónica Group was awarded at the GLOMO 2019 in the Green category at the Mobile
World Congress (which included Telefônica Brasil’s plan). Therefore, to manage this risk
we have committed to making our electricity consumption 100% renewable (achieved by
the end of 2018) and adhering to RE100 initiative. In 2020, we continued our ambitious
DG project, and when it is completed, it will cover 711 GWh a year, reducing dependence
on iREC guarantees of origin. Since 2018, Telefônica Brasil has been investing in this
project, an approach that employs small-scale technologies to produce electricity close
to its use. Our DG model has solar, hydro and biogas plants located in 25 states , and our
plan is to have more than 80 DG plants in operation by July 2022. Investments in this
model are carried out by the companies contracted, with the counterpart of a long-term
partnership with Telefônica Brasil. With all the plants operating, we will produce around
711 GWh of energy per year, enough to supply the consumption of a city with 320,000 in‐
habitants. When completed, the project will account for more than 80% of our consump‐
tion in low voltage, serving more than 30,000 units, including stores, towers, antennas,
telecommunications equipment and offices. The cost of management considers the
costs associated to: - Purchase of Renewable Energy Certificates (OPEX) - Energy con‐
sulting costs (OPEX) - Investment in transition to Free-Market (FM CAPEX) Overall, the
cost comes from: Σ iRECs+REP Opex+REP Capex
Comment
-

C2.4
(C2.4) Have you identified any climate-related opportunities with the potential to have a
substantive financial or strategic impact on your business?
Yes

C2.4a
(C2.4a) Provide details of opportunities identified with the potential to have a substantive
financial or strategic impact on your business.
Identifier
Opp1
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Where in the value chain does the opportunity occur?
Downstream
Opportunity type
Products and services
Primary climate-related opportunity driver
Development and/or expansion of low emission goods and services
Primary potential financial impact
Increased revenues resulting from increased demand for products and services
Company-specific description
Telefônica Brasil has identified opportunities in a low carbon economy for business
growth, by selling products that reduce our customers’ carbon emissions. In this sense,
digitalization will be essential to address the transition to a low carbon economy.
According to the Smarter 2030, the ICT sector has the potential to reduce 3.6 GtCO2 by
2030. Telefônica Brasil’s business strategy is committed to the digital revolution to ad‐
dress environmental challenges, which is why we are promoting the sale and develop‐
ment of new products in the following business lines: IoT, Cloud, Big Data and Broadband
Connectivity. Most of the portfolio of these products focus on enabling our customers to
make a more efficient use of resources such as energy and water, improve traffic plan‐
ning, air quality, reduce greenhouse gas emissions or improve our response to climate
change. We see a greater investment into the development and improvement of these ser‐
vices as an opportunity to both increase our revenues and reduce environmental impact
of our clients. We highlight some of the most important services provided in 2020: - Vivo
Clima Inteligente: Support the farmer for the best time for planting, handling and harvest‐
ing, taking into account weather conditions, water consumption and the use of produc‐
tion inputs such as pesticides and fertilizers. - VIVO Maquinario Inteligente: Solution for
fleet management of heavy vehicles used on farms, such as tractors, combine harvesters,
focuses on operational improvement, saving fuel and decreasing the cost of ownership of
equipment through predictive maintenance algorithms. - Vivo Energetic Efficiency:
Objective of using IOT as a way to measure and optimize the consumption of electricity,
in addition to the operational management of the business. It also allows measuring the
carbon footprint and assists in obtaining ISO 50001 certification. The product already has
a roadmap to follow the same measurement model for water, gas and reservoirs
(Utilities). - Cloud: In 2020 this was our main digital product, which grew with important
partnerships with large companies in the IT/Cloud market and which enabled the expan‐
sion of our business. In addition of being essential in the provision of our services, our
partners are also companies with environmental awareness and committed to the use of
renewable energy and low carbon emissions. In 2020, Telefônica Brasil closed with more
than 10 million IoT lines for our customers.
Time horizon
Medium-term
Likelihood
Virtually certain
Magnitude of impact
High
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Are you able to provide a potential financial impact figure?
Yes, a single figure estimate
Potential financial impact figure (currency)
Potential financial impact figure – minimum (currency)
<Not Applicable>
Potential financial impact figure – maximum (currency)
<Not Applicable>
Explanation of financial impact figure
Telefônica Brasil has identified opportunities in a low carbon economy for business
growth, by selling products that reduce our customers’ carbon emissions. In this sense,
digitalization will be essential to address the transition to a low carbon economy.
Telefônica Brasil estimates potential increases in revenues due to both: - Services that
we currently have in our portfolio and we expect their sales volume will increase in the
coming years. Some examples are broadband connectivity for Teleworking, Smart Energy
Management, Fleet Management, Smart Agro (IoT services) and Cloud solutions. Expected sales volume of new products and services currently under development. The
potential financial impact has thus been estimated based on: - Telefônica Brasil’s rev‐
enues associated to IoT and Cloud in 2019 which is the last year before the pandemic. Global growth projections for digital services to 2030 according to Global Data (16.3% for
IoT and 16.8% for Cloud) - % of these services associated to sustainability based on
World Economic Forum and the Guardian projections (84% for IoT and 38% for Cloud) Due
the confidentiality and sensitive nature of this information, we are not able to publicly dis‐
close the figures. Overall, the financial impact of this opportunity comes from: Σ [(current
IoT&Clould revenues) x (Expected growth to 2030 of these services) x (% of these ser‐
vices associated to tackle climate change)] Note: transition risks and opportunities have
only been analysed under scenario RCP 2.6 for 2030, since RCP8.5 would be a business
as usual scenario whereby no transition to a low carbon economy would take place.
Cost to realize opportunity
Strategy to realize opportunity and explanation of cost calculation
The company sees future potential technology as an opportunity, with digitalization being
essential to addressing the environmental challenges. Given this potential Telefónica
Group created LUCA, a Big Data services unit & a IoT business unit to promote the devel‐
opment & sale of new products based on Broadband Connectivity, IoT, Cloud & Big Data,
with positive impact on the adaptation and mitigation of climate change. By the end of
2019, Telefónica Tech (TTech) was also created to boost the growth of digital services in‐
volving IoT/Big Data, cloud & cybersecurity to achieve an even greater scale & integrate
the main digital solutions that help our B2B customers progress towards a more digital &
sustainable world. In 2020, TTech is already a reality. In addition, in 2019 we launched the
Eco Smart seal, an initiative run by TLF Empresas to identify the environmental benefits
generated by our products & services following implementation. In this way, we help our
customers incorporate sustainability criteria into their purchasing decisions. In 2020, the
Eco Smart seal received 3rd party verification by Aenor to ensure these products & ser‐
vices achieve what the seal promises, individually or in combination: reduction in energy,
water, emissions, and promoting circular economy. As our business strategy is committed
to the potential of these new digital services, Telefónica Group had set a new objective
https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey…
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for 2025 (which includes Telefônica Brasil): to avoid the emission of 5 MtCO2 into the at‐
mosphere. The pandemic in 2020 reinforced the need to accelerate digital transformation
by having the precise security tools to maintain business activity & services. In 2020,
Telefônica Brasil avoided more than 1 MtCO2 from being generated by our customers
thanks to the high penetration of digitalisation during the pandemic. The cost to realize
this opportunity has taken into account the budget dedicated to R&D activities to develop
new climate-related digital services & improvements to the ones already offered. The cost
of management thus comes from: Σ [Capex New Digital services] + [Capex Improvement
of current digital services] Due the confidentiality and sensitive nature of this informa‐
tion, we are not able to publicly disclose the figures.
Comment
Identifier
Opp2
Where in the value chain does the opportunity occur?
Direct operations
Opportunity type
Resource efficiency
Primary climate-related opportunity driver
Use of more efficient production and distribution processes
Primary potential financial impact
Reduced indirect (operating) costs
Company-specific description
Telefônica Brasil has an important opportunity associated to cost reduction coming from
energy management. As we have explained in question 2.3a the electricity consumption
of our network is high. Telefônica Brasil's total average electricity consumption in recent
year has been around 1.8 million MWh. Telefônica Brasil has multiple projects underway
to increase the efficiency of its network, such as the replacement of the copper network
by FTTH, which is 85% more efficient and the implementation of 5G, which is estimated to
be 90% more efficient. As our network evolves due to technology evolution, we could have
energy increasing demands, as an example, an increase of 10% in our energy consump‐
tion would mean an average increase of R$ 93 million in Telefônica Brasil´s electricity
OPEX. Telefônica Brasil´s Energy Efficiency Plan allows us to manage this risk, but also
we consider it as an opportunity because it provides us with an important competitive ad‐
vantage in our sector as it increases the efficiency and resilience of our networks and
also reduces our operating costs. This allow us to increase the quality and technologies
that we offer to our clients (3G, 4G, 5G, Broadband), without an increase in fares.
Telefônica Brasil has within its strategic objectives for the fight against climate change,
the reduction by 2025 of 90% of energy consumption per unit of traffic, taking 2015 as a
reference. With the Energy Efficiency Plan our objective is to decouple the growth of our
business from energy consumption and that is why it is integrated into our global climate
change strategy. Our energy consumption is almost stable, although the data traffic pass‐
ing through our networks is increasing in an exponential way.
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Time horizon
Medium-term
Likelihood
Virtually certain
Magnitude of impact
Low
Are you able to provide a potential financial impact figure?
Yes, a single figure estimate
Potential financial impact figure (currency)
27200000
Potential financial impact figure – minimum (currency)
<Not Applicable>
Potential financial impact figure – maximum (currency)
<Not Applicable>
Explanation of financial impact figure
The financial impact of this opportunity is calculated by projecting: - Company’s energy
consumption taking into account energy efficiency measures. Since 2010, under our EEP
we have rolled out around 220 projects, saving more than R$ 260 million on energy, reduc‐
ing over 78ktCO2 and saving 394GWh. In 2020, under our EEP we have rolled out 46
projects, saving R$ 21.5 million on energy, reducing over 2 thousand tCO2 and saving
38.6GWh. - Company’s energy consumption without taking into account energy efficiency
measures. - Average cost of electricity in the last couple of years. We have also taken into
account that these estimated savings will increase if energy prices or taxes increase in
the future. Overall, the financial impact of this opportunity comes from: Σ [(BAU’s energy
consumption) – (EEP energy consumption) x (Avg cost of electricity)] Note: transition
risks and opportunities have only been analysed under scenario RCP 2.6 for 2030, since
RCP8.5 would be a BAU scenario whereby no transition to a low carbon economy would
take place.
Cost to realize opportunity
14500000
Strategy to realize opportunity and explanation of cost calculation
Telefônica Brasil´s Climate Change strategy includes 3 global energy and GHG emissions
targets. One of them focus on taking advantage of this opportunity: - Reduce energy con‐
sumption per traffic unit (MWh/PB) by 90% in 2025 compared to 2015 In order to achieve
these strategic objectives, in 2010 we established an Energy Efficiency (EE) Plan and in
2019 a new and more ambitious target was set. Since 2010, we have implemented around
220 projects under this plan. These projects are mainly developed in our infrastructures
of fixed and mobile network, offices and data centres. Since 2010 our Energy Efficiency
Plan has allowed us to achieve more than R$ 260 million of energy savings. These esti‐
mated savings will increase if energy prices or taxes increase in the future. During 2020
we undertook 46 Energy Efficiency projects, achieving savings of R$ 21.5 million, leading
to savings of 38.6GWh and avoiding the emission of over 2ktCO2 eq. The projects cover
all the different possibilities of efficiency: lighting; PSF (Power Saving Features); cooling;
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rectifiers and power update; network transformation. These efforts have made it possible
for us to reduce energy intensity per traffic by 81% in 2020 compared to 2015 (MWh/PB).
The cost to realize this opportunity considers the CAPEX involved in the EE Plan, in
projects that are mainly developed in our infrastructures of fixed and mobile network,
which amounted to R$14.5 million.
Comment
Identifier
Opp3
Where in the value chain does the opportunity occur?
Upstream
Opportunity type
Energy source
Primary climate-related opportunity driver
Use of lower-emission sources of energy
Primary potential financial impact
Reduced indirect (operating) costs
Company-specific description
On top of the Energy Efficiency Plan explained in Opp2, whose objective is to minimise
energy consumption, Telefônica Brasil has also identified in its Climate Scenario Analysis
an important opportunity associated with the use of lower-emission sources of energy.
This provides us with an important competitive advantage since it reduces our exposure
to energy price volatility and foresees potential OPEX savings of more than 10% by 2030.
As we have explained in question 2.3a the electricity consumption of our network is high,
reaching 1,805,898 MWh in 2020, so increases in kWh price due to the increase on the fu‐
els or a lower availability of water for hydroelectric generation taxes may incur high costs
for Telefônica Brasil. As an example, an increase in the price of energy of 10% would
mean an increase of R$93 million in our´s electricity OPEX. In 2020, Telefônica Brasil’s
Renewable Energy Plan allowed us to save 2% of our Electricity OPEX compared to regu‐
lated tariffs (considering distributed generation and the sites migrated to the free-market
only in 2020; if we consider all the historical sites that have already migrated to free-mar‐
ket, the savings are much higher) . At Telefônica Brasil we have seen important cost op‐
portunities linked to renewable energy, for instance, with our Distributed Generation
project, which is still on-going, and will allow us to save 10% of electricity OPEX in 2023.
In summary the main benefits of this opportunity is the resilience improvement of our
business and also the reduction of our operational costs.
Time horizon
Short-term
Likelihood
Virtually certain
Magnitude of impact
High
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Are you able to provide a potential financial impact figure?
Yes, a single figure estimate
Potential financial impact figure (currency)
100000000
Potential financial impact figure – minimum (currency)
<Not Applicable>
Potential financial impact figure – maximum (currency)
<Not Applicable>
Explanation of financial impact figure
The financial impact is calculated by projecting what the energy consumption of our net‐
work and the kWh price would be in the climate scenario analysed and what is the poten‐
tial average price of energy that we can achieve thanks to the long-term purchase agree‐
ments executed under our Renewable Energy Plan (REP). We consider different mixes be‐
tween the following solutions: distributed generation, free-market (FM) and purchasing
renewable energy with guarantees of origin. By diversifying our energy matrix, we pro‐
mote innovation capable of adding socio-environmental and economic values. Obtaining
energy through distributed generation, in small plants, close to consumer points, also
contributes to minimize losses in the distribution system, in addition to reducing CO2
emissions and avoiding impacts of large enterprises on the environment and the commu‐
nity. Overall, the financial impact of this opportunity comes from: Σ [(Electricity consump‐
tion) x (% of electricity under REP) x (Savings related to REP)] Note: transition risks and
opportunities have only been analysed under scenario RCP 2.6 for 2030, since RCP8.5
would be a BAU scenario whereby no transition to a low carbon economy would take
place.
Cost to realize opportunity
2800000
Strategy to realize opportunity and explanation of cost calculation
Telefônica Brasil´s climate change strategy includes 3 global energy and GHG emissions
targets, as part of Telefónica Group objectives. One of them focus on taking advantage of
this opportunity: Commit to renewable energies as a sustainable source for our business.
Indeed, Telefónica Group's Renewable Energy Plan was awarded the GLOMO 2019 in the
Green category at the Mobile World Congress (which included Telefônica Brasil’s plan).
Telefônica Brasil has already achieved 100% of renewable energy by the end of 2018. In
order to achieve this strategic objective, we consider all kinds of solutions: incentive en‐
ergy of free market, purchasing renewable energy with guarantees of origin and distrib‐
uted generation. This has enabled us to avoid the emission of around 112 thousand
tCO2e in 2020. Since 2018, Telefônica Brasil has been investing in Distributed Generation
(DG), an approach that employs small-scale technologies to produce electricity close to
its use. Our DG model has solar, hydro and biogas plants located in 25 states and the
Federal District, and our plan is to have more than 80 distributed generation plants in op‐
eration by July 2022. Investments in this model are carried out by the companies con‐
tracted, with the counterpart of a long-term partnership with Telefônica Brasil, of up to 20
years. With all the plants operating, we will produce around 711 GWh of energy per year,
enough to supply the entire consumption of a city with up to 320 thousand inhabitants.
When completed, the project will account for more than 80% of our's consumption in low
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voltage, serving more than 30 thousand units, including stores, towers, antennas,
telecommunications equipment and offices. In addition to the environmental benefit, by
using renewable and low-impact sources, the measure will contribute to reducing energy
costs. The cost of management considers the costs associated to our REP: - Purchase of
Renewable Energy Certificates (OPEX) - Energy consulting costs in Brazil (OPEX) Investment in transition to Free-Market (FM CAPEX) Overall, the cost of management
comes from: Σ of iRECs + REP Opex + REP Capex
Comment
-

C3. Business Strategy

C3.1
(C3.1) Have climate-related risks and opportunities influenced your organization’s strategy
and/or financial planning?
Yes, and we have developed a low-carbon transition plan

C3.1a
(C3.1a) Is your organization’s low-carbon transition plan a scheduled resolution item at
Annual General Meetings (AGMs)?
Is your

Comment

lowcarbon
transition
plan a
scheduled
resolution
item at
AGMs?
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Is your

Comment

lowcarbon
transition
plan a
scheduled
resolution
item at
AGMs?
Row No, but
1

Despite our low-carbon transition plan has not been a subject discussed in the scope of the

we intend Telefonica Brasil´s Annual General Meeting, the net zero targets inclusion in the Long-Term
it to
Incentive Plan allocated to Telefónica Group´s Senior Executive Officers were submitted to its
become a shareholders´ approval in the last ordinary general meeting. The Plan consists on the delivery
scheduled to the participants of a certain number of shares of Telefónica, S.A. as variable remuneration
resolution based on the sustainable achievement of strategic objectives (economic/financial, creation of
item
value for the shareholders, and linked to sustainability, the environment and good governance).
within the The number of shares to be delivered shall depend 10% on CO2 Emission Neutralization, in line
next two

with the goal set by the company to reach zero net emissions by 2025. Representing one of the

years

4 main markets of the Group, 30% of the total energy demanded by the Group, Telefônica Brasil
has an important role in the global climate change strategy as it was the first of its operations
to achieve carbon neutrality in 2019 with a combination of 100% use of renewable energy and
carbon offsetting. Furthermore, the Net Zero plan and CO2 emissions performance of the
Consolidated Group of Companies led by Telefónica, S.A. are also approved by its shareholders
in the annual ordinary general meeting as part of the Statement of Non-Financial Information in
the Annual Report. Our intention however is to include the net zero strategy in our local AGM as
a scheduled resolution in the next two years.

C3.2
(C3.2) Does your organization use climate-related scenario analysis to inform its strategy?
Yes, quantitative

C3.2a
(C3.2a) Provide details of your organization’s use of climate-related scenario analysis.
Climate-

Details

related
scenarios
and
models
applied
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Details

related
scenarios
and
models
applied
RCP 8.5

i) Scenarios: We selected the worst-case (RCP 8.5) or business as usual & our target
scenario(RCP2.6), in line with TCFD recommendations. Inputs: Climate variables projections of each
scenario extracted from the EU’s Copernicus, Telefônica Brasil’s assets by location and value, histori‐
cal data, projections not based on the scenarios (undertaken by Telefônica Brasil or a 3rd party).
Methodology: We divided our scenario analysis in 5 phases: a) Probability analysis of the most rele‐
vant climate threats affecting Telefônica Brasil based on scenario projections for each geography and
year evaluated b) Impact analysis in financial terms by scenario, time horizon and geography for each
risk based on historical data and our projections c) Exposure analysis based on the results obtained
from multiplying (1)&(2), broken down by scenario, year, threat & region d) Aggregation of results to
company level e) Conversion of these risks to Basic Risks in order to consolidate with our risk man‐
agement approach Assumptions: Telefônica Brasil used a series of common hypotheses for RCP8.5.
i.e.: Increase in GHG emissions leading to a 4°C increase in temperature by 2100; Economic value of
the impacts based on Telefônica Brasil’s historical data. ii) Time horizons: 2030, aligned to Telefónica
Group’s original SBT target year (target which Telefônica Brasil shares), 2040, aligned to Telefónica
Group global net zero target (target which Telefônica Brasil shares), and 2050, which is aligned to the
Paris Agreement timelines and to our climate strategy time horizon. iii) Assets analysed: Base sta‐
tions, switch centres, data centres, storage, offices, stores and cables. Regions covered: We consider
all the assets of Telefônica Brasil within the Brazilian territory. iv) Results: •Fixed &mobile connectivity
are our business lines with greater vulnerability •Flooding &the increase of temperatures are the cli‐
matic variables with greater incidence The largest potential costs are: •Increases in energy prices,
once Brazil is very dependent on hydropower •Increase in our network electricity consumption due to
greater air conditioning needs •Increase of operation &maintenance costs •Loss of income due to ser‐
vice disruptions. The analysis has already influenced our strategy: In order to manage these impacts,
we have created lines of work that help increase our resilience to CC. The main measures are:
Business Continuity Plans for climate disasters, Energy Efficiency Plans (EEP) & Renewable Energy
Plans(REP), which enable us to reduce power & fossil fuel consumption, thus its emissions. v) Case
study of how results have impacted strategy: Established an EEP to optimise power consumption in
our network. In 2020 we implemented 46 initiatives in our networks &offices, avoiding >2 ktCO2e. The
initiatives include upgrading our network to increase its efficiency (e.g. replacing copper with optical
fiber; power &HVAC equipment renovation projects; using free cooling; shutting down legacy net‐
works& implementing power-saving features in the access network. This effort is reflected in 81% of
improvement in our energy intensity ratios (MWh/PB) compared to 2015 and we separated the growth
of our services from power consumption.
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Details

related
scenarios
and
models
applied
RCP 2.6

i) Scenarios: We selected the worst-case (RCP 8.5) or business as usual & our target
scenario(RCP2.6), in line with TCFD recommendations. Inputs: Climate variables projections of each
scenario extracted from the EU’s Copernicus, Telefônica Brasil’s assets by location and value, histori‐
cal data, projections not based on the scenarios (undertaken by Telefônica Brasil or a 3rd party).
Methodology: We divided our scenario analysis in 5 phases: a) Probability analysis of the most rele‐
vant climate threats affecting Telefônica Brasil based on scenario projections for each geography and
year evaluated b) Impact analysis in financial terms by scenario, time horizon and geography for each
risk based on historical data and our projections c) Exposure analysis based on the results obtained
from multiplying (1)&(2), broken down by scenario, year, threat & region d) Aggregation of results to
company level e) Conversion of these risks to Basic Risks in order to consolidate with our risk man‐
agement approach Assumptions: Telefônica Brasil used a series of common hypotheses for RCP2.6.
i.e.: Increase in GHG emissions leading to a <2°C increase in temperature by 2100; Economic value of
the impacts based on Telefônica Brasil’s historical data. ii) Time horizons: 2030, aligned to Telefónica
Group’s original SBT target year (target which Telefônica Brasil shares), 2040, aligned to Telefónica
Group global net zero target (target which Telefônica Brasil shares), and 2050, which is aligned to the
Paris Agreement timelines and to our climate strategy time horizon. iii) Assets analysed: Base sta‐
tions, switch centres, data centres, storage, offices, stores and cables. Regions covered: We consider
all the assets of Telefônica Brasil within the Brazilian territory. iv) Results: •Fixed &mobile connectivity
are our business lines with greater vulnerability •Increase in electricity prices is by far our most signif‐
icant impact under this scenario, however opportunities under this scenario largely offset risks,
namely due to the increase in climate-related digital services •The largest potential opportunity is an
increase in climate-related digital services, whilst the largest costs will be the potential increase in
electricity prices The analysis has already influenced our strategy: In order to manage these impacts
and opportunities, we have created lines of work that help increase our resilience to CC. The main
measures are: Business Continuity Plans for climate disasters & Energy Efficiency (EEP) &Renewable
Energy Plans(REP), which enable us to reduce power & fossil fuel consumption & emissions v) Case
study of how results have impacted strategy: To achieve the emissions reductions stipulated in the re‐
sults of our CSA, the group’s targets were broke down the into different measures to be taken with re‐
spect to emissions, efficiency & RE: -In 2020, Telefónica Group has updated the Scope 3 reduction tar‐
gets with the level of ambition required by the SBTi &committed to Net Zero by 2040 (targets that
Telefônica Brasil shares). -Reduce energy consumption by 90% per unit of traffic by 2025 through our
Energy Efficiency program. -From the end of 2018, 100% of the electricity came from renewable energy
sources, allowing both the construction of new RE plants countrywide, savings with regard to the mar‐
ket rate & reducing dependence on iREC guarantees of origin. -We have reduced energy consumption
by 81% per unit of traffic compared with 2015. -Integrated Energy and Climate Change Strategy Compliance with ISO14001 in part of our business and 50001 in our headquarter in São Paulo -Board
level oversight of the company’s sustainability strategy.

C3.3
(C3.3) Describe where and how climate-related risks and opportunities have influenced your
strategy.

https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey…

33/98

26/11/2021 15:04

CDP

Have

Description of influence

climaterelated risks
and
opportunities
influenced
your strategy
in this area?
Products

Yes

As described in Opp 1, digitalisation will be a key tool in the management of environ‐

and

mental challenges such as climate change, waste, water, air pollution, fires and biodi‐

services

versity during the transition to a low carbon economy. According to GlobalData fore‐
casts, the global IoT market was worth $622 billion in 2020, up from $586 billion in
2019, and will grow to reach $1,077billion by 2024, with a compound annual growth
rate (CAGR) of 13% over the period, whilst according to Smarter 2030, the ICT sector
has the potential to reduce 3.6GtCO2e by 2030. This means it is a very substantive
business opp for Telefônica Brasil in the short and medium term. We want to position
ourselves as a key stakeholder in the transition to a green economy and hence we are
aligning our business and environmental strategies to find opportunities related to
these new types of solutions. For instance, the Business Solutions area is developing
New Digital Services that have the potential to optimize the consumption of re‐
sources of our customers and therefore reduce their impact on the environment. In
terms of emissions, thanks to IoT's services for fleet management, building energy,
video/audio conferences, cloud services and connectivity to promote teleworking and
eliminate the travelling associated with attending meetings on site, we avoided more
than 1MtCO2 from being generated by our customers in 2020. This figure is consider‐
ably higher than the figure of the emissions avoided the previous year, thanks to the
high penetration of digitalisation during the COVID-19 crisis. One of the most substan‐
tial business decisions made to capitalise on this opportunity as a group, has been
the creation of Telefónica Tech in late 2019 by the Telefónica Group. This unit was
born to further increase the revenues of these new digital services & boost the growth
of digital services involving IoT/Big Data, cloud and cybersecurity, bringing together
the digital businesses with high growth potential and aims to be the partner which
supports other companies in their digital transformation. As Telefónica Group busi‐
ness strategy is committed to the potential of these new digital services, in 2020 was
set a new ambitious objective for 2025: to avoid the emission of 5 MtCO2 into the at‐
mosphere through products and services, considering the main markets (Brazil, Spain,
Germany and UK).
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Have

Description of influence

climaterelated risks
and
opportunities
influenced
your strategy
in this area?
Supply

Yes

We see the identification & management of risks in the supply chain as an inherent re‐

chain

sponsibility for every company, & even more for the ICT sector, where many of the sus‐

and/or

tainability risks in the short&medium term are not in a company’s own operations but

value

in its supply chain. As a result, our approach to supplier strategy has been influenced

chain

via the following actions: 1) As part of our sustainable management model, we pay
special attention to supply chain issues with a high social and environmental impact,
including CO2 emissions. The most substantial strategic decision in this regard was
the creation of a new version of our Supply Chain Sustainability Policy by Telefónica
Group, which was approved by the BoD in early 2020 & covers aspects related to cli‐
mate change, such as emissions reductions or eco-efficiency. All aspects are part of
the Minimum Responsible Business Criteria that each of our suppliers must meet &
implement in their own supply chain. Sustainability high-risk suppliers identified also
have to evaluate their sustainability performance via EcoVadis. 2) We are also incor‐
porating environmental criteria that should be considered to select products or ser‐
vices with a lower impact. For instance, in the purchase of equipment with high en‐
ergy consumption, we have incorporated the concept of Total Cost of Ownership
(TCO) in the acquisition process, thus considering the amount of energy that the
equipment will consume during its use & not just the cost of purchase. 3) The
Renewable Energy Plan projects around R$100 million of savings on energy OPEX on
2030. The initiatives in 2020 included the acquisition of 100% renewable power in
Brazil. 4) Since 2019, we have developed a supplier engagement programme with key
suppliers, extended in 2020 and scaled in 2021 to cover a greater portion of our sup‐
plier base. The programme has the objective of collecting primary information to un‐
derstand the level of maturity of the suppliers’ sustainability strategies & help them
move forward in their climate change management & to set more ambitious emission
reduction targets, which in turn will help us achieve our medium term Scope 3 target.
This increased awareness & reduced impact will ensure our most important suppliers
have the mechanisms in place to mitigate & adapt to climate related risks.

Investment Yes

As described in Opportunity 1, digital services will be a key tool in the management of

in R&D

challenges such as climate change in the short & medium term whilst the vision of
sustainability as a business opportunity that allows us to bet on R&D and innovation
as a tool for social and environmental good remains a long-term strategic line.
Telefónica Group has a global innovation program named Wayra, designed to connect
entrepreneurs and start-ups to the company and its subsidiaries. Present in Brazil
since 2012, the Wayra hub have the mission to seek investment opportunities in startups that have disruptive technological solutions in synergy with our company´s objec‐
tives. Through its corporate venture capital, Wayra supports them in the generation of
business with Vivo and the Telefónica Group, aiming to scale their solutions in joint
projects and foster the ecosystem of innovation in the country. One of Wayra's field of
action is the development of Open Innovation programs in partnership with other pub‐
lic and private organizations on themes of synergy with Vivo's strategic priorities in
technology and impact priorities. As a result of this co-operation, the Agro IoT Lab
was promoted by Vivo in partnership with Raízen, Pulse, Ericsson and Esalq/USP in
order to boost start-ups that work on applications for agriculture with a focus on
Internet of Things. As a result of this program, Wayra invested in Ativa and Iotag,
which developed new products and services in partnership with Vivo – such as Vivo
Clima Inteligente and Vivo Maquinário Inteligente. Both solutions are key players to
tackle climate change challenges as they promote efficiency in the use of fossil fuels
& fertilizer supplies in the agribusiness sector that corresponds to 25% of the GHG
emissions in Brazil. By increasing productivity and ecoefficiency in the farms, these
technologies have the potential to contribute to reduce land use change of forests to
agriculture and its consequential carbon emissions which are also the main challenge
for Brazil - 44% of the country´s emissions.
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Have

Description of influence

climaterelated risks
and
opportunities
influenced
your strategy
in this area?
Operations Yes

As explained in Risk 3, the electricity consumption of our network is high, reaching
1,805,898 MWh, which accounted in R$935 million in OPEX. We expect energy prices
to increase in the medium- and long-term due to extended drought periods, taxes on
energy generated by fossil fuels, etc. This could potentially impact our operations in
the medium & most significantly in the long term. In order to reduce our exposure to
this risk, we have implemented the following mitigation actions: 1) Creation of the
Energy Efficiency Plan: In 2020 we implemented 46 initiatives in our networks and of‐
fices, achieving savings of R$21.5 million in our OPEX, energy reductions of 38.6GWh,
reducing more than 2 ktCO2e. 2) Creation of the Renewable Energy Plan in 2016, in‐
cluding all kinds of solutions: incentive energy from the free-market (we work on this
since 2002), distributed generation and renewable energy certificates. In 2020, we
maintained 100% renewable and we continue to expand our distributed generation
project. 3) Implementation of the Unified System of Infrastructure Supervision plat‐
form in our main buildings to enable a centralised and automatic monitoring of a
range of critical infrastructure equipment that have a direct influence on the energy
consumption of our network. 4) Sharing infrastructures with other operators or com‐
munication tower management companies to reduce square footage, visual impact,
energy consumption &waste generation. 5) In 2020 we started the implementation of
Telemetry Services, in order to manage the energy of 850 Consumer Units in Medium
Voltage until 2021, through online data to further increase the energy efficiency.
These efforts are reflected in an 81% improvement in our energy intensity ratios
(MWh/PB) compared to 2015.

C3.4
(C3.4) Describe where and how climate-related risks and opportunities have influenced your
financial planning.
Financial

Description of influence

planning
elements
that have
been
influenced

https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey…

36/98

26/11/2021 15:04

CDP

Financial

Description of influence

planning
elements
that have
been
influenced
Row Revenues

As part of Telefónica Group’s Climate Change Strategy 2015-2050, the company commits to

1

Direct costs

reduce scope 1 and 2 emissions in 90% (72% specifically for Telefônica Brasil) by 2025 &

Indirect
costs

achieve net-zero Scope 1 and 2 emissions in the main markets (Brazil, Spain UK and
Germany) by 2025, and globally (including Scope 3) by 2040. Whilst this will have an impact

Capital

in all the financial elements selected, we want to draw attention to what opportunities the

expenditures transition towards a low carbon economy represents for both internal energy management (i)
Capital

& business growth (ii): i. Renewable Energy Plan (REP) & the Energy Efficiency Plan (EEP) en‐

allocation
Access to

able us to reduce our operating costs. This is important since our energy expenditure makes
up around 2.3% of our revenue. Hence, managing the risk of growing energy prices is a cen‐

capital

tral focus of our business strategy and has influenced our business decisions to date in the
short & medium term. ii. Digital services, e.g. IoT-based, necessary for the decarbonisation of
the economy. This impact is already a reality for us and is expected to increase in the short
and medium term. Climate Change has also impacted our financial planning & capital alloca‐
tion. Based on the results of our Vulnerability Assessment, we allocate part of our CAPEX to
the purchase of equipment resistant to greater temperature ranges, lower energy consump‐
tion & implementation of energy efficiency projects. An example of how we have modified
our financial planning is the incorporation of the Total Cost of Ownership criteria in the pur‐
chasing process of energy intensive equipment, considering the amount of energy that the
equipment will consume during its use & not just the cost of purchase. Under the latest EEP,
the CAPEX involved amounted around R$14.5 million, implementing 46 initiatives leading to
savings of 38.6GWh that prevented over 2ktCO2e, with savings of R$21.5 million in our OPEX.
We consider this as a medium impact at a company level. Additionally, Telefônica Brasil
needs to secure access to capital. Telefónica Group has already issued the 2 Green Bonds,
that are used to increase the Company’s energy efficiency through the process of transform‐
ing the copper network into fibre optic in Spain: one in early 2019 for an amount of 1,000M€
& a 5-year term, and another one in 2020, the first hybrid bond in the sector (500 million eu‐
ros). The target is to have 100% of retail customers in fibre before 2025 (short term). This fi‐
nancing enables the group to diversify the portfolio, effectively accessing a wider variety of
investors.

C3.4a
(C3.4a) Provide any additional information on how climate-related risks and opportunities
have influenced your strategy and financial planning (optional).
Our Energy and Climate Change strategy, aligned with the business model, allows us to
cover every aspect of this global phenomenon; we take on mitigation, leverage opportuni‐
ties and adapt managing risks. At Telefônica Brasil, we are committed to reducing our own
carbon footprint, and, more significantly, we deliver solutions to reduce our customers’
emissions. Given its transversal and global nature, climate change is currently integrated in
the management of the core aspects of the Company, such as governance, strategy, risks,
targets and financial planning. We implement the recommendations of the Task Force on
Climate-Related Financial Disclosures (TCFD) to meet the demands of our main stakehold‐
ers and the transparency required in this area.
Our global Risk Management Model allows us to analyse specifically our exposure to the
potential risks and opportunities arising from the impact of projected climate effects in dif‐
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ferent scenarios of CO2 equivalent concentration in the atmosphere and over different peri‐
ods, following the TCFD recommendations. This analysis enables us to incorporate climate
change into long-term business decisions, minimising risks and maximising opportunities
for our business. Moreover, our Environmental strategy is monitored by the Board of
Directors, which evaluates the action plans to achieve the climate changes targets, within
the framework of our Responsible Business Plan. One of the key metrics used to integrate
climate change into the financial planning is the inclusion of carbon emissions reduction
targets are part of the variable remuneration of all the Company's employees, including the
Board of Directors. All of the above evidences that environment has become a strategic is‐
sue for the Company.

C4. Targets and performance

C4.1
(C4.1) Did you have an emissions target that was active in the reporting year?
Both absolute and intensity targets

C4.1a
(C4.1a) Provide details of your absolute emissions target(s) and progress made against
those targets.
Target reference number
Abs 1
Year target was set
2019
Target coverage
Company-wide
Scope(s) (or Scope 3 category)
Scope 1+2 (market-based)
Base year
2015
Covered emissions in base year (metric tons CO2e)
263744
Covered emissions in base year as % of total base year emissions in selected Scope(s)
(or Scope 3 category)
100
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Target year
2025
Targeted reduction from base year (%)
72
Covered emissions in target year (metric tons CO2e) [auto-calculated]
73848.32
Covered emissions in reporting year (metric tons CO2e)
78101
% of target achieved [auto-calculated]
97.7605177748119
Target status in reporting year
Revised
Is this a science-based target?
Yes, and this target has been approved by the Science-Based Targets initiative
Target ambition
1.5°C aligned
Please explain (including target coverage)
In 2020, in view of the urgent need to reduce CO2 emissions and given the need identified
by the scientific world to increase ambition, Telefónica Group announced new energy and
climate change (CC) targets for 2025, 2030, and 2040, aligned with the 1.5ºC scenario of
the Paris Agreement and validated by the SBTi. All the targets are shared by Telefônica
Brasil, which contributes with a significant portion to achieve reduction targets set by the
group. These targets are part of group’s CC strategy, which aims to decouple the growth
of our business from energy consumption and GHG emissions and help us to leverage de‐
carbonisation opportunities, to be more competitive, and to offer our customers an even
cleaner network. With this purpose, we as a group have defined a path of emission reduc‐
tion until 2040, establishing milestones of emission reduction: Reduce the Scope 1&2
emissions by 70% in abs. terms by 2025 (within which it would be 72% specifically for
Telefônica Brasil), 80% by 2030, and achieving net-zero emissions in the main markets
(Brazil, Spain, UK and Germany) by 2025 (Scope 1&2), and globally by 2040 (incl. Scope
3). Telefônica Brasil has already reduced total Scope 1&2 emissions by 70% compared
with 2015. This has been possible mainly thanks to the actions within our Energy
Efficiency Plan (EEP) and our Renewable Energy Plan (REP). These actions are based on
implementing energy efficiency projects and transitioning to 100% of renewable electric‐
ity. -Our EEP enables us to decouple our business growth from energy consumption; in
2020 we achieved 81% improvement of our energy-intensive ratios (MWh/PB). -Under the
REP, in the end of 2018 we achieved a renewable-sourced electricity consumption of
100%. Representing around 30% of the total energy demanded by the group, Telefônica
Brasil was the first operation outside of Europe to achieved 100% of electricity coming
from renewable sources and is the first operation to become carbon neutral in the group.
Note: Scope 1 emissions come from 2 main sources: fuel consumption and fugitive emis‐
sions of refrigerant gases from air conditioning. We seek to reduce these through differ‐
ent initiatives: maintenance changes such as reducing testing time on generators and
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studying fuel-powered generators that run on renewable fuel, as well as individual mea‐
surements on air conditioning machines to prevent gas leakage.
Target reference number
Abs 2
Year target was set
2019
Target coverage
Company-wide
Scope(s) (or Scope 3 category)
Scope 1+2 (market-based)
Base year
2015
Covered emissions in base year (metric tons CO2e)
263744
Covered emissions in base year as % of total base year emissions in selected Scope(s)
(or Scope 3 category)
100
Target year
2030
Targeted reduction from base year (%)
80
Covered emissions in target year (metric tons CO2e) [auto-calculated]
52748.8
Covered emissions in reporting year (metric tons CO2e)
78101
% of target achieved [auto-calculated]
87.9844659973308
Target status in reporting year
Revised
Is this a science-based target?
Yes, and this target has been approved by the Science-Based Targets initiative
Target ambition
1.5°C aligned
Please explain (including target coverage)
In 2020, in view of the urgent need to reduce CO2 emissions and given the need identified
by the scientific world to increase ambition, Telefónica Group announced new energy and
climate change (CC) targets for 2025, 2030, and 2040, aligned with the 1.5ºC scenario of
the Paris Agreement and validated by the SBTi. All the targets are shared by Telefônica
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Brasil, which contributes with a significant portion to achieve reduction targets set by the
group. These targets are part of group’s CC strategy, which aims to decouple the growth
of our business from energy consumption and GHG emissions and help us to leverage de‐
carbonisation opportunities, to be more competitive, and to offer our customers an even
cleaner network. With this purpose, we as a group have defined a path of emission reduc‐
tion until 2040, establishing milestones of emission reduction: Reduce the Scope 1&2
emissions by 70% in abs. terms by 2025 (within which it would be 72% specifically for
Telefônica Brasil), 80% by 2030, and achieving net-zero emissions in the main markets
(Brazil, Spain, UK and Germany) by 2025 (Scope 1&2), and globally by 2040 (incl. Scope
3). Telefônica Brasil has already reduced total Scope 1&2 emissions by 70% compared
with 2015. This has been possible mainly thanks to the actions within our Energy
Efficiency Plan (EEP) and our Renewable Energy Plan (REP). These actions are based on
implementing energy efficiency projects and transitioning to 100% of renewable electric‐
ity. -Our EEP enables us to decouple our business growth from energy consumption; in
2020 we achieved 81% improvement of our energy-intensive ratios (MWh/PB). -Under the
REP, in the end of 2018 we achieved a renewable-sourced electricity consumption of
100%. Representing around 30% of the total energy demanded by the group, Telefônica
Brasil was the first operation outside of Europe to achieved 100% of electricity coming
from renewable sources and is the first operation to become carbon neutral in the group.
Note: Scope 1 emissions come from 2 main sources: fuel consumption and fugitive emis‐
sions of refrigerant gases from air conditioning. We seek to reduce these through differ‐
ent initiatives: maintenance changes such as reducing testing time on generators and
studying fuel-powered generators that run on renewable fuel, as well as individual mea‐
surements on air conditioning machines to prevent gas leakage.
Target reference number
Abs 3
Year target was set
2019
Target coverage
Company-wide
Scope(s) (or Scope 3 category)
Scope 3 (upstream & downstream)
Base year
2016
Covered emissions in base year (metric tons CO2e)
339695
Covered emissions in base year as % of total base year emissions in selected Scope(s)
(or Scope 3 category)
100
Target year
2025
Targeted reduction from base year (%)
39
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Covered emissions in target year (metric tons CO2e) [auto-calculated]
207213.95
Covered emissions in reporting year (metric tons CO2e)
230337
% of target achieved [auto-calculated]
82.5461452788908
Target status in reporting year
New
Is this a science-based target?
Yes, we consider this a science-based target, but it has not been approved by the
Science-Based Targets initiative
Target ambition
1.5°C aligned
Please explain (including target coverage)
In order to align with the latest Net Zero foundations paper published by the SBTi,
Telefónica Group increased the ambition of its Scope 3 target by: a) including all Scope 3
emissions into the target; and b) increasing its ambition to ensure the targeted reduction
aligned with the 1.5C pathway. To achieve this target, Telefônica Brasil is firmly commit‐
ted to an open, collaborative relationship with its suppliers. Our commitment to them is
based on establishing relations that enable us to jointly have a positive impact on our
surroundings, through close collaboration and the sharing of good practices. Since 2019,
we have developed a supplier engagement programme with key suppliers, extended in
2020 and scaled in 2021 to cover a greater portion of our supplier base. We gathered in‐
formation from our suppliers to understand the maturity level of their climate strategies
and help them set more ambitious emission reduction targets, to inspire them to take ac‐
tion and offered them a best practices forum to foster innovation and exchange of
practices.

C4.1b
(C4.1b) Provide details of your emissions intensity target(s) and progress made against
those target(s).
Target reference number
Int 1
Year target was set
2017
Target coverage
Company-wide
Scope(s) (or Scope 3 category)
Scope 3: Purchased goods & services
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Intensity metric
Other, please specify (kilogram of CO2e per Euro (€) purchased )
Base year
2016
Intensity figure in base year (metric tons CO2e per unit of activity)
0.05838
% of total base year emissions in selected Scope(s) (or Scope 3 category) covered by this
intensity figure
100
Target year
2025
Targeted reduction from base year (%)
30
Intensity figure in target year (metric tons CO2e per unit of activity) [auto-calculated]
0.040866
% change anticipated in absolute Scope 1+2 emissions
0
% change anticipated in absolute Scope 3 emissions
30
Intensity figure in reporting year (metric tons CO2e per unit of activity)
0.03614
% of target achieved [auto-calculated]
126.984126984127
Target status in reporting year
Achieved
Is this a science-based target?
Yes, and this target has been approved by the Science Based Targets initiative
Target ambition
Well-below 2°C aligned
Please explain (including target coverage)
The emissions of the 15 categories included in the GHG Protocol Scope 3 Standard were
estimated in order to have a comprehensive view of the total Scope 3 emissions related
to our operations. This has allowed us to identify the most relevant categories for our ac‐
tivity. This emission reduction target applies to Cat 1 (Purchased goods & services) and 2
(Capital Goods) of our Scope 3, which represented 75% of our scope 3 emissions in 2020.
The Telefónica Group’s objective, also shared by Telefônica Brasil, is to reduce 30% emis‐
sions per unit of product purchased between 2016 and 2025 (categories 1&2 of Scope 3).
Telefónica Goup is firmly committed to an open, collaborative relationship with its suppli‐
ers. The commitment to them is based on establishing relations which enable the group
to jointly have a positive impact on our surroundings, through close collaboration and the
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sharing of good practices, fostered thanks to different initiatives with suppliers, as the
participation in ECOVADIS or JAC (Joint Audit Cooperation). In this sense the group
works on the management of emissions in the supply chain, both globally and at local
level, including Telefônica Brasil. Globally, in 2020 the group continued the CC supplier en‐
gagement programme with group’s key suppliers, including Telefônica Brasil ’s suppliers.
The group gathered information from the suppliers to understand the maturity level of
their climate strategies and helps them set more ambitious emission reduction targets, to
inspire them to take action and offered them a best practices forum to foster innovation
and an exchange of practices. This year we continued and expanded the engagement
(phase 2), conducting a local Workshop of Suppliers focused in climate change to which
our strategic suppliers were invited. The invited suppliers for phase 2 represent 67% of
our Scope 3 emissions. In 2020, we have already achieved a 38% of reduction of the emis‐
sions per € purchased with respect to 2016. Since this intensity target has already been
achieved, Telefónica Group has established new more ambitious targets in order to con‐
tinue to align with the latest science. In this regard, a new target was set in 2020 (Abs 3)
to reduce absolute emissions by 39% between 2016 and 2025. Additionally, we as group
have committed to achieving Net Zero emissions no later than 2040 (NZ1).

C4.2
(C4.2) Did you have any other climate-related targets that were active in the reporting year?
Target(s) to increase low-carbon energy consumption or production
Net-zero target(s)
Other climate-related target(s)

C4.2a
(C4.2a) Provide details of your target(s) to increase low-carbon energy consumption or
production.
Target reference number
Low 1
Year target was set
2019
Target coverage
Company-wide
Target type: absolute or intensity
Absolute
Target type: energy carrier
Electricity
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Target type: activity
Consumption
Target type: energy source
Renewable energy source(s) only
Metric (target numerator if reporting an intensity target)
Percentage
Target denominator (intensity targets only)
<Not Applicable>
Base year
2015
Figure or percentage in base year
22.5
Target year
2025
Figure or percentage in target year
85
Figure or percentage in reporting year
100
% of target achieved [auto-calculated]
124
Target status in reporting year
Achieved
Is this target part of an emissions target?
Our renewable electricity target is one of the key levers to achieve our targets for reduc‐
ing absolute emissions covered Abs 1 and Abs 2. In 2020, the Renewable Energy Plan has
allowed us to avoid our Scope 2 emissions by the equivalent of 112 thousand tons of CO2
and shows that renewable energies are the key to achieving the decarbonisation of our
operations and to reducing our carbon footprint in absolute terms.
Is this target part of an overarching initiative?
RE100
Please explain (including target coverage)
Telefônica Brasil ´s Climate Change Strategy aims to decouple our business growth from
energy consumption and GHG emissions. Through our Energy Efficiency Plan and our
Renewable Energy Plan, we are managing to reduce energy expenditure while reducing
our carbon emissions in absolute terms. These are 4 global objectives within the
Telefónica Group strategy, that apply to all the business lines in all the countries where it
is present, including Brazil: - More renewable energy: To continue using 100% of electric‐
ity from renewable sources in the main markets (Brazil, Spain, UK, and Germany), promot‐
ing development through long-term contracts and self-generation (HispAm 100% renew‐
able by 2030). Telefônica Brasil has already achieved 100%, and the goal is to continue
using 100% of electricity from renewable sources. Our Renewable Energy Plan considers
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all kinds of solutions to achieve the 100% renewable objective: distributed generation,
purchasing renewable energy with guarantees of origin, and purchasing incentive energy
from the free-market. - More energy efficiency: To reduce energy consumption per traffic
unit (MWh/PB) by 90% in 2025 compared to 2015. In 2020, Telefônica Brasil has reached
81% of reduction compared to 2015. - Decrease CO2 emissions: reduce emission by 70%
by 2025 (72% specifically for Telefônica Brasil) and by 80% by 2030, compared to 2015.
Telefônica Brasil has already achieved 70% of emissions reduction compared to 2015 and
we offset all of our direct emissions by purchasing carbon credits. - To have net zero
emissions by 2025 in the main markets (Brazil, Spain, UK, and Germany), taking into ac‐
count Scopes 1+2, and neutralise residual emissions (2040 for HispAm and the value
chain).
Target reference number
Low 2
Year target was set
2019
Target coverage
Company-wide
Target type: absolute or intensity
Intensity
Target type: energy carrier
All energy carriers
Target type: activity
Consumption
Target type: energy source
Low-carbon energy source(s)
Metric (target numerator if reporting an intensity target)
MWh
Target denominator (intensity targets only)
Other, please specify (Petabytes of data traffic (PB))
Base year
2015
Figure or percentage in base year
266.81
Target year
2025
Figure or percentage in target year
26.68
Figure or percentage in reporting year
50.77
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% of target achieved [auto-calculated]
89.9679340357306
Target status in reporting year
Revised
Is this target part of an emissions target?
Our energy intensity target is also related with our emissions goals: Abs 1 and Abs 2. We
established an Energy Efficiency Plan to optimise the energy consumption of our
Network. In 2020, we had 46 initiatives achieving savings of 38.6 GWh avoided the emis‐
sion of over 2ktCO2eq. Efforts like these are reflected in a 81% improvement in our energy
intensity ratios (MWh/PB) compared to 2015. The objective of these projects is to in‐
crease our network efficiency, e.g by replacing copper by optical fiber and shutting down
legacy networks.
Is this target part of an overarching initiative?
No, it's not part of an overarching initiative
Please explain (including target coverage)
Telefônica Brasil´s Climate Change strategy aims to decouple our business growth from
energy consumption and GHG emissions. Through our Energy Efficiency Plan and our
Renewable Energy Plan, we are managing to reduce energy expenditure while reducing
our carbon emissions in absolute terms. In 2020, in view of the urgent need to reduce
CO2 emissions and given the need identified by the scientific world to increase ambition,
Telefónica Group announced new energy and climate change (CC) targets for 2025, 2030,
and 2040, aligned with the 1.5ºC scenario of the Paris Agreement and validated by the
Science-Based Targets initiative (SBTi), targets also shared by Telefônica Brasil. The
group has defined a path of emission reduction until 2040, establishing milestones of
emission reduction: Reduce our Scope 1 & 2 emissions by 70% in absolute terms by 2025
(72% specifically for Telefônica Brasil), 80% by 2030, and achieving net-zero emissions in
our main markets (Brazil, Spain, UK, and Germany) by 2025 (Scope 1&2), and globally by
2040 (incl. Scope 3). These are the 4 global objectives within our strategy, that apply to
all the business lines in all the countries where it is present, including Brazil: - More re‐
newable energy: To continue using 100% of electricity from renewable sources in the
main markets (Brazil, Spain, UK, and Germany), promoting development through longterm contracts and self-generation (Hispam 100% renewable by 2030). Telefônica Brasil
has already achieved 100%, and the goal is to continue using 100% of electricity from re‐
newable sources. - More energy efficiency: To reduce energy consumption per traffic unit
(MWh/PB) by 90% in 2025 compared to 2015. In 2020, Telefônica Brasil has reached 81%
of reduction compared to 2015. - Decrease CO2 emissions: reduce emission by 70% by
2025 (72% specifically for Telefônica Brasil) and by 80% by 2030, compared to 2015.
Telefônica Brasil has already achieved 70% of emissions reduction compared to 2015 and
we offset all of our direct emissions by purchasing carbon credits. - To have net zero
emissions by 2025 in the main markets (Brazil, Spain, UK, and Germany), taking into ac‐
count Scopes 1+2, and neutralise residual emissions (2040 for HispAm and the value
chain).

C4.2b
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(C4.2b) Provide details of any other climate-related targets, including methane reduction
targets.
Target reference number
Oth 1
Year target was set
2018
Target coverage
Company-wide
Target type: absolute or intensity
Absolute
Target type: category & Metric (target numerator if reporting an intensity target)
Other, please specify Other, please specify (Avoided emissions through our services )

Target denominator (intensity targets only)
<Not Applicable>
Base year
2017
Figure or percentage in base year
119508
Target year
2025
Figure or percentage in target year
735000
Figure or percentage in reporting year
654000
% of target achieved [auto-calculated]
86.8397964555185
Target status in reporting year
Revised
Is this target part of an emissions target?
We want to increase the emissions avoided by the growth in sales of our connectivity and
digital services. Our digital and connectivity services - based on one of the most efficient
and cleanest telecommunications networks in the sector - enable our customers to opti‐
mise their consumption of resources such as energy and water; they facilitate remote
working; they improve traffic planning in cities, and they promote the circular economy.
Is this target part of an overarching initiative?
No, it's not part of an overarching initiative
Please explain (including target coverage)
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Digitalisation is expected to be essential to address the transition to a low-carbon econ‐
omy. Our connectivity and new Digital Services have a great potential to reduce emis‐
sions in other sectors of the economy. As our business strategy is committed to the po‐
tential of these new digital services, in 2020 we set a new objective for 2025, to generate
a greater positive impact: to avoid the emission of 735 thousand tCO2 into the atmos‐
phere through our products and services. With the aim of measuring the positive impact
of the services provided by Telefônica Brasil, in 2020 we increased the volume of services
we use to calculate avoided emissions. This information enables us to continue working
on those developments which have the most positive effect on reducing emissions.
Thanks to IoT's services for fleet management, building energy, video/audio conferences,
cloud services, and connectivity to promote teleworking and eliminate the travelling asso‐
ciated with attending meetings on-site, we avoided 654 thousand tonnes of CO2 from be‐
ing generated by our customers. In order to continue our progress in this strategy, we
have increased our ambitions and set ourselves the target of helping our customers avoid
the emission of 735 thousand tCO2 by 2025 through our products and services. This tar‐
get was calculated on the basis of a return to normal. In a situation without COVID-19, our
results for 2020 would have been 654 thousand tCO2 (in the COVID-19 scenario, our re‐
sults were 1.6 million tonCO2e). In general, to calculate the total avoided emissions the
methodology follows the following general principle: Carbon abatement = volume x car‐
bon abatement factor This volume factor is either the number of relevant M2M connec‐
tions, or another factor such as the number of devices, or the number of people using the
service. The chosen methodology also takes into consideration rebound effects that arise
from utilising the respective connections, and methodologies are designed to ensure that
there is no additionality or double counting across categories.

C4.2c
(C4.2c) Provide details of your net-zero target(s).
Target reference number
NZ1
Target coverage
Company-wide
Absolute/intensity emission target(s) linked to this net-zero target
Abs1
Abs2
Abs3
Target year for achieving net zero
2040
Is this a science-based target?
Yes, and we have committed to seek validation of this target by the Science Based
Targets initiative in the next 2 years
Please explain (including target coverage)
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In 2020 we set ourselves ambitious new goals which go further than the Paris Agreement.
We will be a company with net-zero emissions by 2025 and, including our value chain by
2040 at the latest. To achieve this, we will reduce our emissions by 72% by 2025, 80% by
2030, 90% by 2040, and emissions in our value chain by 39% by 2025 and 90% by 2040.
We will also continue working to become a company with zero waste, thereby helping to
create a more circular economy by fostering the ecodesign, reuse, and recycling of elec‐
tronic equipment. These reductions are in line with the 1.5ºC scenario, and residual emis‐
sions will be neutralised via nature-based projects. The carbon credits we rely on to neu‐
tralise emissions must meet a number of criteria that we have established internally: •
Carbon sequestration projects (permanent fixing of CO2 from the atmosphere) should
preferably use nature-based solutions. • There should be a demonstration of additionality.
• There should be a demonstration of permanent impact. • There should be alignment
with social and environmental co-benefits, in line with the Sustainable Development
Goals contributed to by Telefónica. • There should be use of reputable standards. • There
should be verification by an accredited third party. • It should preferably have territorial
anchorage with regard to the geographical regions in which Telefónica is present.
Telefônica Brasil was the first of the Telefónica Group to compensate 100% of our remain‐
ing emissions in 2019 and 2020 through compensation carbon credits (not CO2 re‐
movals). The projects that generate these credits are backed by reputable certificates
and support local projects for both conserving ecosystems and fostering renewable en‐
ergy. We will move towards net zero over the next few years with projects that meet the
mentioned conditions.

C4.3
(C4.3) Did you have emissions reduction initiatives that were active within the reporting
year? Note that this can include those in the planning and/or implementation phases.
Yes

C4.3a
(C4.3a) Identify the total number of initiatives at each stage of development, and for those in
the implementation stages, the estimated CO2e savings.
Number of

Total estimated annual CO2e savings in metric tonnes CO2e (only for

initiatives

rows marked *)

Under investigation

4

To be implemented*

1

89

Implementation

12

217

Implemented*

47

2552

Not to be implemented

0

commenced*
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C4.3b
(C4.3b) Provide details on the initiatives implemented in the reporting year in the table
below.
Initiative category & Initiative type
Energy

Other, please specify (Automation, optimizations, climatization projects (like free-cooling

efficiency in
buildings

and others), disconnect from equipment obsolete, central compaction.)

Estimated annual CO2e savings (metric tonnes CO2e)
2410
Scope(s)
Scope 2 (location-based)
Voluntary/Mandatory
Voluntary
Annual monetary savings (unit currency – as specified in C0.4)
21500000
Investment required (unit currency – as specified in C0.4)
14500000
Payback period
<1 year
Estimated lifetime of the initiative
6-10 years
Comment
To optimise the power consumption of our network, in 2010 we compiled the Energy
Efficiency Plan. Since then, we have rolled out around 220 projects; these have generated
savings of more than R$ 260 million and 394 GWh, with 78 ktCO2eq avoided, thanks to
the Global Energy Centre, which was created in 2015 to accelerate efficiency, with man‐
agers responsible for encouraging energy efficiency projects in each country that
Telefónica Group operates, including Brazil. In 2020 we undertook 46 initiatives in our
networks and offices, thanks to which we saved 38.6GWh and R$ 21.5 million, and
avoided the emission of over 2ktCO2eq. The initiatives include modernising our network
to increase its efficiency, for example by replacing copper with optical fiber; power plants
and HVAC equipment renovation projects; using free cooling to cool with air directly from
outside; shutting down legacy networks; implementing power-saving features in the ac‐
cess network. In 2020, we continued to purchased 100% of renewable energy and avoided
the emission of 112 ktCOeq.
Initiative category & Initiative type
Other, please specify Other, please specify (Reduction in testing time on diesel generators)

Estimated annual CO2e savings (metric tonnes CO2e)
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142
Scope(s)
Scope 1
Voluntary/Mandatory
Voluntary
Annual monetary savings (unit currency – as specified in C0.4)
0
Investment required (unit currency – as specified in C0.4)
0
Payback period
<1 year
Estimated lifetime of the initiative
1-2 years
Comment
In 2020, we reduced the time the generator runs in periodic tests and, thus, we were able
to promote a reduction in diesel consumption. For this initiative, no investments were
necessary.

C4.3c
(C4.3c) What methods do you use to drive investment in emissions reduction activities?
Method

Comment

Dedicated
budget for

To reduce the carbon footprint, reduce operational costs and provide services at attractive prices,
Telefônica Brasil assesses, defines and implements projects with CAPEX dedicated for energy effi‐

energy

ciency (since financial indicators suggest that the project is attractive). Examples of indicators

efficiency

that we use: - The Net Present Value (NPV), that determine when an investment complies with the
basic financial objective of maximizing the investment. If the NPV is positive it means that the
project is viable. -Payback: this is a KPI for the company gets an idea of the time it takes to recover
the payment of an investment.

Financial
Telefônica Brasil is in phase of implementation of projects under a new disruptive business model
optimization called Energy Savings as a Service (ESaaS); this totally changes the way we optimise our infra‐
calculations structure and is based on an agreement with a specialised supplier who designs the solution, in‐
vests, operates, maintains and ensures savings. The actions encompass a number of different ini‐
tiatives and the service is paid for by sharing the savings generated due to the measures
implemented.

C4.5
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(C4.5) Do you classify any of your existing goods and/or services as low-carbon products or
do they enable a third party to avoid GHG emissions?
Yes

C4.5a
(C4.5a) Provide details of your products and/or services that you classify as low-carbon
products or that enable a third party to avoid GHG emissions.
Level of aggregation
Group of products
Description of product/Group of products
Under this group we include digital services based on on IoT, Cloud and Big Data, different
digital workplace solutions or the connectivity use to promote teleworking. These ser‐
vices enable our clients to use resources more efficiently such as energy and water, im‐
prove traffic planning and to reduce GHG emissions, etc. Thanks to IoT services for fleet
management, cloud services and connectivity to promote teleworking, video/audio con‐
ferences which eliminate the travelling associated with attending meetings on site, in
2020 we avoided more than 1 million tCO2eq in our clients. Connectivity services: We are
committed to digitalisation as a tool for protecting the planet. Our networks form the ba‐
sis of the connectivity and other digital solutions we offer our customers. This is why our
sustainability strategy focuses on transforming them so that their capacity can always
increase efficiently. This enables us to offer the best services with the least environmen‐
tal impact. Within this transformation, we have focused on optical fibers as a replace‐
ment for copper – a shift geared towards improving the capacities of our customers at a
technological level and one that consumes 85% less energy as well. It is with this same
vision that we are executing the transformation at the core of the communications net‐
work, making it more sustainable through two crucial tools: consumption of renewable
energy and energy efficiency. Thanks to this, we can offer one of the sector's most sus‐
tainable networks as a basis from which to expand the digital economy, thereby strength‐
ening its benefits to the environment and assisting the transition to a decarbonised soci‐
ety. Based on this connectivity, we offer digital solutions as products. These include
broadband, fiber, and Digital Work Place, Cloud, IoT, and Big Data solutions.
Are these low-carbon product(s) or do they enable avoided emissions?
Avoided emissions
Taxonomy, project or methodology used to classify product(s) as low-carbon or to
calculate avoided emissions
Other, please specify (Methodoloy developed by Carbon Trust (an expert partner
supporting businesses in realising ambitious plans for a sustainable, low carbon future))
% revenue from low carbon product(s) in the reporting year
% of total portfolio value
<Not Applicable>
Asset classes/ product types
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<Not Applicable>
Comment
In general, to calculate the total avoided emissions the methodology follows the follow‐
ing general principle: Carbon abatement = volume x carbon abatement factor This volume
factor is either the number of relevant M2M connections, or another factor such as the
number of devices, or the number of people using the service. The chosen methodology
also takes into consideration rebound effects that arise from utilising the respective con‐
nections, and methodologies are designed to ensure that there is no additionality or dou‐
ble counting across categories. Due the confidentiality and sensitive nature of the infor‐
mation, we are not able to publicly disclose the % revenue from regarding this products.

C5. Emissions methodology

C5.1
(C5.1) Provide your base year and base year emissions (Scopes 1 and 2).
Scope 1
Base year start
January 1 2015
Base year end
December 31 2015
Base year emissions (metric tons CO2e)
97926
Comment
Telefônica Brasil calculates and verifies its emissions according to the GHG Protocol and
ISO 14064 standard. Note: The results are including Kyoto and Montreal gases.
Scope 2 (location-based)
Base year start
January 1 2015
Base year end
December 31 2015
Base year emissions (metric tons CO2e)
211809
Comment
Telefônica Brasil calculates and verifies its emissions according to the GHG Protocol and
ISO 14064 standard.
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Scope 2 (market-based)
Base year start
January 1 2015
Base year end
December 31 2015
Base year emissions (metric tons CO2e)
165818
Comment
Telefônica Brasil calculates and verifies its emissions according to the GHG Protocol and
ISO 14064 standard.

C5.2
(C5.2) Select the name of the standard, protocol, or methodology you have used to collect
activity data and calculate emissions.
Brazil GHG Protocol Programme
ISO 14064-1
The Greenhouse Gas Protocol: A Corporate Accounting and Reporting Standard (Revised
Edition)

C6. Emissions data

C6.1
(C6.1) What were your organization’s gross global Scope 1 emissions in metric tons CO2e?
Reporting year
Gross global Scope 1 emissions (metric tons CO2e)
78101
Start date
January 1 2020
End date
December 31 2020
Comment
Our Scope 1 emissions come from two main sources: fuel consumption of our fleet and
power generators, and the fugitive emissions from refrigerant gases used in air-condition‐
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ing units in our network and buildings. The figure includes Kyoto and Montreal gases. The
figures presented here differs from the Telefónica Group CDP´s emissions breakdown for
Brazil due to the following reason: - In this document, we only include Telefônica Brasil (it
means that do not include Telxius Brasil).
Past year 1
Gross global Scope 1 emissions (metric tons CO2e)
73913
Start date
January 1 2019
End date
December 31 2019
Comment
Our Scope 1 emissions come from two main sources: fuel consumption of our fleet and
power generators, and the fugitive emissions from refrigerant gases used in air-condition‐
ing units in our network and buildings. The number has been updated to include also
Montreal gases, in addition to Kyoto gases. The figures presented here differs from the
Telefónica Group CDP´s emissions breakdown for Brazil due to the following reasons: - In
this document, we only include Telefônica Brasil (it means that do not include Telxius
Brasil). - Were used specific emission factors for Brazil (Brazil GHG Protocol Programme).
Past year 2
Gross global Scope 1 emissions (metric tons CO2e)
80982
Start date
January 1 2018
End date
December 31 2018
Comment
Our Scope 1 emissions come from two main sources: fuel consumption of our fleet and
power generators, and the fugitive emissions from refrigerant gases used in air-condition‐
ing units in our network and buildings. The number has been updated to include also
Montreal gases, in addition to Kyoto gases. The figures presented here differs from the
Telefónica Group CDP´s emissions breakdown for Brazil due to the following reasons: - In
this document, we only include Telefônica Brasil (it means that do not include Telxius
Brasil). - Were used specific emission factors for Brazil (Brazil GHG Protocol Programme).
Past year 3
Gross global Scope 1 emissions (metric tons CO2e)
104953
Start date
January 1 2017
End date
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December 31 2017
Comment
Our Scope 1 emissions come from two main sources: fuel consumption of our fleet and
power generators, and the fugitive emissions from refrigerant gases used in air-condition‐
ing units in our network and buildings. The number has been updated to include also
Montreal gases, in addition to Kyoto gases. The figures presented here differs from the
Telefónica Group CDP´s emissions breakdown for Brazil due to the following reasons: - In
this document, we only include Telefônica Brasil (it means that do not include Telxius
Brasil). - Were used specific emission factors for Brazil (Brazil GHG Protocol Programme).

C6.2
(C6.2) Describe your organization’s approach to reporting Scope 2 emissions.
Row 1
Scope 2, location-based
We are reporting a Scope 2, location-based figure
Scope 2, market-based
We are reporting a Scope 2, market-based figure
Comment
To reach the point of decarbonisation of the Company, not only we need maximum effi‐
ciency in energy usage, but we also need the energy to come from renewable sources. To
do this, Telefônica Brasil has a Renewable Energy Plan, whereby 100% of our electricity in
comes from zero-emissions sources, through a combination of Distributed Generation,
Free Market and i-RECs. In 2020, we continued our ambitious distributed generation (DG)
project, and when the project is completed, it will cover 711 GWh a year, reducing depen‐
dence on iREC guarantees of origin.

C6.3
(C6.3) What were your organization’s gross global Scope 2 emissions in metric tons CO2e?
Reporting year
Scope 2, location-based
112706
Scope 2, market-based (if applicable)
0
Start date
January 1 2020
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End date
December 31 2020
Comment
Scope 2 emissions, from power consumption, are the most significant emissions in our
business. The figures presented here differs from the Telefónica Group CDP´s emissions
breakdown for Brazil due to the following reason: - In this document, we only include
Telefônica Brasil (it means that do not include Telxius Brasil).
Past year 1
Scope 2, location-based
138102
Scope 2, market-based (if applicable)
0
Start date
January 1 2019
End date
December 31 2019
Comment
Scope 2 emissions, from power consumption, are the most significant emissions in our
business. The figures presented here differs from the Telefónica Group CDP´s emissions
breakdown for Brazil due to the following main reasons: - Only include Telefônica Brasil (it
means that do not include Telxius Brasil); - Were used specific emission factors for Brazil
(Brazil GHG Protocol Programme).
Past year 2
Scope 2, location-based
133699
Scope 2, market-based (if applicable)
74435
Start date
January 1 2018
End date
December 31 2018
Comment
Scope 2 emissions, from power consumption, are the most significant emissions in our
business. The figures presented here differs from the Telefónica Group CDP´s emissions
breakdown for Brazil due to the following main reasons: - Only include Telefônica Brasil (it
means that do not include Telxius Brasil); - Were used specific emission factors for Brazil
(Brazil GHG Protocol Programme).
Past year 3
Scope 2, location-based
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165017
Scope 2, market-based (if applicable)
121985
Start date
January 1 2017
End date
December 31 2017
Comment
Scope 2 emissions, from power consumption, are the most significant emissions in our
business. The figures presented here differs from the Telefónica Group CDP´s emissions
breakdown for Brazil due to the following main reasons: - Only include Telefônica Brasil (it
means that do not include Telxius Brasil); - Were used specific emission factors for Brazil
(Brazil GHG Protocol Programme).

C6.4
(C6.4) Are there any sources (e.g. facilities, specific GHGs, activities, geographies, etc.) of
Scope 1 and Scope 2 emissions that are within your selected reporting boundary which are
not included in your disclosure?
No

C6.5
(C6.5) Account for your organization’s gross global Scope 3 emissions, disclosing and
explaining any exclusions.
Purchased goods and services
Evaluation status
Relevant, calculated
Metric tonnes CO2e
151548
Emissions calculation methodology
Telefónica Group has estimated the emissions of the 15 categories included in the GHG
Protocol Scope 3 Standard in order to have a comprehensive view of the total Scope 3
emissions related to its business lines in all the geographies, including Telefônica Brasil.
This has allowed us to identify the most relevant categories for our activity in Brazil.
Purchased goods and services is one of the most important categories, representing
around 66% of our scope 3 emissions. In the perimeter of this category we include 100%
of the total purchase volume of Telefônica Brasil, covering all the products lines:
Services&Works, Market Products, Information systems, Advertising/Marketing and
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Mobility. The following purchasing categories are not accounted as Purchased goods and
services to avoid double accounting: Network Infrastructure procurement (accounted in
Scope 3 Cat 2), Energy procurement (accounted in Scope 3 Cat 3), Business travel (ac‐
counted in scope 3, Cat 6). For this category emissions are calculated using a hybrid ap‐
proach, using product emissions from Life Cycle Assessment (LCA) studies for purchased
products (cradle to gate emissions) where it is available. When LCA it is not available we
calculate the proportion of the reported suppliers’ scope 1 and 2 emissions that corre‐
spond to the spend with those suppliers.
Percentage of emissions calculated using data obtained from suppliers or value chain
partners
89.4
Please explain
Capital goods
Evaluation status
Relevant, calculated
Metric tonnes CO2e
20506
Emissions calculation methodology
Telefónica Group has estimated the emissions of the 15 categories included in the GHG
Protocol Scope 3 Standard in order to have a comprehensive view of the total Scope 3
emissions related to its business lines in all the geographies, including Telefônica Brasil.
This has allowed us to identify the most relevant categories for our activity in Brazil.
Capital Goods is one of the most important categories, representing 9% of our scope 3
emissions. In the perimeter of this category we include the 100% of the acquisition vol‐
ume of products classified as Network Infrastructure. In this category emissions are cal‐
culated using a hybrid approach, using product emissions from Life Cycle Assessment
(LCA) studies for purchased products (cradle to gate emissions) where it is available.
When LCA it is not available we calculate the proportion of the reported suppliers’ scope
1 and emissions that correspond to the spend with those suppliers.
Percentage of emissions calculated using data obtained from suppliers or value chain
partners
45.8
Please explain
Fuel-and-energy-related activities (not included in Scope 1 or 2)
Evaluation status
Not relevant, calculated
Metric tonnes CO2e
7325
Emissions calculation methodology
Telefónica Group has estimated the emissions of the 15 categories included in the GHG
Protocol Scope 3 Standard in order to have a comprehensive view of the total Scope 3
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emissions related to its business lines in all the geographies, including Telefônica Brasil.
This has allowed us to identify the most relevant categories for our activity in Brazil. Fueland-energy-related activities represents 3% of our scope 3 emissions. In the perimeter of
this category we include 100% of the Energy Consumption of Telefônica Brasil. In this
category we consider: a) Upstream emissions of purchased fuels b) Upstream emissions
of electricity c) Transmission and distribution losses. Upstream fuel and energy emis‐
sions are calculated by applying the relevant emission factors to the fuel and energy con‐
sumption data used in the scope 1 & 2 calculations. For this we use DEFRA´s Well-to-tank
(WTT) emission factor.
Percentage of emissions calculated using data obtained from suppliers or value chain
partners
80
Please explain
Upstream transportation and distribution
Evaluation status
Not relevant, explanation provided
Metric tonnes CO2e
<Not Applicable>
Emissions calculation methodology
<Not Applicable>
Percentage of emissions calculated using data obtained from suppliers or value chain
partners
<Not Applicable>
Please explain
These emissions have already been included in categories 1 and 2 of our scope 3.
Waste generated in operations
Evaluation status
Not relevant, explanation provided
Metric tonnes CO2e
<Not Applicable>
Emissions calculation methodology
<Not Applicable>
Percentage of emissions calculated using data obtained from suppliers or value chain
partners
<Not Applicable>
Please explain
Waste generated in operations emissions came from the disposal and treatment of waste
generated as part of our operations. We carried out an estimation of these emissions by
applying emission factors to the waste volumes generated by us and the results showed
that this category is not relevant in terms of total emissions (less than 5%).
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Business travel
Evaluation status
Not relevant, calculated
Metric tonnes CO2e
1591
Emissions calculation methodology
Telefónica Group has estimated the emissions of the 15 categories included in the GHG
Protocol Scope 3 Standard in order to have a comprehensive view of the total Scope 3
emissions related to its business lines in all the geographies, including Telefônica Brasil.
This has allowed us to identify the most relevant categories for our activity in Brazil.
Business travel represents 0.7% of our scope 3 emissions. However, for years we have
been implementing plans and actions to reduce emissions in this category, so we con‐
sider it relevant to include it in the total of our scope 3. In this category we consider air
travel. The emission factors applied to distance travelled for different categories (short
haul, long haul,). Emission factors used are from Defra and include radiative forcing.
Percentage of emissions calculated using data obtained from suppliers or value chain
partners
100
Please explain
Employee commuting
Evaluation status
Not relevant, explanation provided
Metric tonnes CO2e
<Not Applicable>
Emissions calculation methodology
<Not Applicable>
Percentage of emissions calculated using data obtained from suppliers or value chain
partners
<Not Applicable>
Please explain
These emissions stem from our employee’s travel between home and work during the re‐
porting period. These trips are made in vehicles not owned or controlled by us. Telefónica
Group carried out an assessment of these emissions in one of the countries of group's
operations and it is not relevant in terms of total emissions (less than 5%).
Upstream leased assets
Evaluation status
Not relevant, explanation provided
Metric tonnes CO2e
<Not Applicable>
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Emissions calculation methodology
<Not Applicable>
Percentage of emissions calculated using data obtained from suppliers or value chain
partners
<Not Applicable>
Please explain
We lease space for network infrastructure sharing, but we have the operational control of
the energy bill, so the emissions arising from electricity consumption at those sites have
already been included in Scope 2.
Downstream transportation and distribution
Evaluation status
Not relevant, explanation provided
Metric tonnes CO2e
<Not Applicable>
Emissions calculation methodology
<Not Applicable>
Percentage of emissions calculated using data obtained from suppliers or value chain
partners
<Not Applicable>
Please explain
These emissions stem from Downstream T&D of sold products in vehicles and facilities
not owned or controlled by us are not material. Telefónica Group carried out an assess‐
ment of these emissions in one of the countries of group's operations and it is not rele‐
vant in terms of total emissions (less than 5%).
Processing of sold products
Evaluation status
Not relevant, explanation provided
Metric tonnes CO2e
<Not Applicable>
Emissions calculation methodology
<Not Applicable>
Percentage of emissions calculated using data obtained from suppliers or value chain
partners
<Not Applicable>
Please explain
This category is not applicable to us. Typically, we do not manufacture products and do
not sell intermediate products, therefore there are no emissions from further downstream
processing of products.
Use of sold products
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Evaluation status
Relevant, calculated
Metric tonnes CO2e
49367
Emissions calculation methodology
Telefónica Group has estimated the emissions of the 15 categories included in the GHG
Protocol Scope 3 Standard in order to have a comprehensive view of the total Scope 3
emissions related to its business lines in all the geographies, including Telefônica Brasil.
This has allowed us to identify the most relevant categories for our activity in Brazil. Use
of Sold Products is one of the most important categories, representing 21% of our scope
3 emissions. In the perimeter of this category we include the end use of goods and ser‐
vices sold in the reporting year (mobile phone handsets and other devices sold), as well
as those installed in customers´ premises (such as routers, set-top boxes, etc). For this
category emissions are calculated by multiplying the number of products sold and in‐
stalled by the energy usage for that product category over its lifetime and by the electric‐
ity emission factor. The product categories include routers, smartphone, mobile phone,
set-top boxes, and others.
Percentage of emissions calculated using data obtained from suppliers or value chain
partners
90
Please explain
End of life treatment of sold products
Evaluation status
Not relevant, explanation provided
Metric tonnes CO2e
<Not Applicable>
Emissions calculation methodology
<Not Applicable>
Percentage of emissions calculated using data obtained from suppliers or value chain
partners
<Not Applicable>
Please explain
These emissions stem from the waste disposal and treatment of products sold by the re‐
porting company at the end of their life. Telefónica Group carried out an assessment of
these emissions in one of the countries of group's operations and it is not relevant in
terms of total emissions (less than 5%).
Downstream leased assets
Evaluation status
Not relevant, explanation provided
Metric tonnes CO2e
<Not Applicable>
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Emissions calculation methodology
<Not Applicable>
Percentage of emissions calculated using data obtained from suppliers or value chain
partners
<Not Applicable>
Please explain
Main downstream leased assets are: office buildings and space in data centers. These
emissions are already accounted in our scope 1 and 2 emissions as we have operational
control of these assets and we pay for the energy consumed.
Franchises
Evaluation status
Not relevant, explanation provided
Metric tonnes CO2e
<Not Applicable>
Emissions calculation methodology
<Not Applicable>
Percentage of emissions calculated using data obtained from suppliers or value chain
partners
<Not Applicable>
Please explain
In this category emissions stem from the operation, during the reporting period, of the dif‐
ferent franchises owned by us. We carried out an assessment of these emissions and it is
not relevant in terms of total emissions (less than 5%).
Investments
Evaluation status
Not relevant, explanation provided
Metric tonnes CO2e
<Not Applicable>
Emissions calculation methodology
<Not Applicable>
Percentage of emissions calculated using data obtained from suppliers or value chain
partners
<Not Applicable>
Please explain
In this category we consider the emissions stem from entities that we have an equity
share in but does not have operational control of. We carried out an assessment of these
emissions and it is not relevant in terms of total emissions (less than 5%).
Other (upstream)
Evaluation status
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Metric tonnes CO2e
<Not Applicable>
Emissions calculation methodology
<Not Applicable>
Percentage of emissions calculated using data obtained from suppliers or value chain
partners
<Not Applicable>
Please explain
Other (downstream)
Evaluation status
Metric tonnes CO2e
<Not Applicable>
Emissions calculation methodology
<Not Applicable>
Percentage of emissions calculated using data obtained from suppliers or value chain
partners
<Not Applicable>
Please explain

C6.7
(C6.7) Are carbon dioxide emissions from biogenic carbon relevant to your organization?
Yes

C6.7a
(C6.7a) Provide the emissions from biogenic carbon relevant to your organization in metric
tons CO2.
CO2 emissions from biogenic carbon (metric

Comment

tons CO2)
Row

9667.72

1

Emissions due mostly to use of renewable fuel on our
own fleet.

C6.10
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(C6.10) Describe your gross global combined Scope 1 and 2 emissions for the reporting year
in metric tons CO2e per unit currency total revenue and provide any additional intensity
metrics that are appropriate to your business operations.
Intensity figure
0.0000018
Metric numerator (Gross global combined Scope 1 and 2 emissions, metric tons CO2e)
78101
Metric denominator
unit total revenue
Metric denominator: Unit total
43126000000
Scope 2 figure used
Market-based
% change from previous year
8
Direction of change
Increased
Reason for change
Our intensity figure has increased 8% because of the combination of a small reduction of
our revenue and small increase of our Scope 1 emissions: (i) Revenue reduction: In 2020,
our revenue totalled R$43,126 million, a revenue 3% smaller than in 2019. The COVID-19
pandemic affected us throughout the year 2020, as lockdowns imposed across the mar‐
kets put unprecedented pressure on both its B2C and B2B segments. (ii) Emissions in‐
crease: In 2020, among the measures we adopted to reduce our direct (Scope 1) are con‐
trols improvements operational on the performance of equipment, a decrease in the time
of test on fossil fuel-powered generators and the preference for using ethanol in our fleet.
Total fuel consumption decreased by 17%, impacted by reduction’s initiatives and by the
reduction of displacements because of the pandemic scenario. Despite of these initia‐
tives, the total emissions of Scope 1 showed an increase of 6% in absolute terms this
year due to greater need for maintenance and refrigerant gas refills in air conditioning
equipment. Regarding electricity consumption (scope 2), we rolled out 46 projects under
our Energy Efficiency Plan, saving R$ 21.5 million on energy and saving 38.6GWh (more
than 2 ktCOe).
Intensity figure
2.1
Metric numerator (Gross global combined Scope 1 and 2 emissions, metric tons CO2e)
78101
Metric denominator
Other, please specify (Unit of service provided petabyte (Traffic) yte (Traffic))
Metric denominator: Unit total
37163
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Scope 2 figure used
Market-based
% change from previous year
25
Direction of change
Decreased
Reason for change
Our intensity figure has decreased 25%, because in 2020 our traffic has increased 34%
over the past year and our energy (electricity and fuels) consumption has decreased 3%.
This lower energy consumption is a reflection of several initiatives adopted in 2020: 46
projects rolled out under our Energy Efficiency Plan, saving R$ 21.5 million on energy and
saving 38.6GWh; a decrease in the time of test on fossil fuel-powered generators and op‐
erational control improvements on the performance of equipment. The services that we
offer are subject to a continuous growing demand, not only in connectivity, but also in
data traffic which is increasing exponentially. Since 2015, we had an improvement of 81%
our energy intensive ratios (Mwh/PB), which shows the decoupling of our business
growth also from the energy consumption.

C7. Emissions breakdowns

C7.1
(C7.1) Does your organization break down its Scope 1 emissions by greenhouse gas type?
Yes

C7.1a
(C7.1a) Break down your total gross global Scope 1 emissions by greenhouse gas type and
provide the source of each used greenhouse warming potential (GWP).
Greenhouse gas

Scope 1 emissions (metric tons of

GWP Reference

CO2e)
CO2

9818

IPCC Fifth Assessment Report (AR5 – 100
year)

CH4

11.79

IPCC Fifth Assessment Report (AR5 – 100
year)

N2O

6.7

IPCC Fifth Assessment Report (AR5 – 100
year)
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Scope 1 emissions (metric tons of

GWP Reference

CO2e)
HFCs

21111.1

IPCC Fifth Assessment Report (AR5 – 100
year)

Other, please specify

47153.46

(HCFC)

IPCC Fifth Assessment Report (AR5 – 100
year)

C7.2
(C7.2) Break down your total gross global Scope 1 emissions by country/region.
Country/Region

Scope 1 emissions (metric tons CO2e)

Brazil

78101

C7.3
(C7.3) Indicate which gross global Scope 1 emissions breakdowns you are able to provide.
By activity

C7.3c
(C7.3c) Break down your total gross global Scope 1 emissions by business activity.
Activity

Scope 1 emissions (metric tons
CO2e)

Emissions related to the operation of our network and own fleet.

71419

Emissions related to our administrative buildings (offices, call centers and

5961

stores).
Emission related to our data centers.

721

C7.5
(C7.5) Break down your total gross global Scope 2 emissions by country/region.
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Country/Region Scope 2,
location-

Scope 2,

Purchased and

market-

consumed electricity, electricity, heat, steam or cooling

based (metric based
tons CO2e)
(metric tons

Purchased and consumed low-carbon

heat, steam or
cooling (MWh)

accounted for in Scope 2 market-based
approach (MWh)

1805898

1805898

CO2e)
Brazil

112706

0

C7.6
(C7.6) Indicate which gross global Scope 2 emissions breakdowns you are able to provide.
By activity

C7.6c
(C7.6c) Break down your total gross global Scope 2 emissions by business activity.
Activity
Emissions related to the operation of our network

Scope 2, location-based

Scope 2, market-based

(metric tons CO2e)

(metric tons CO2e)

103331

0

4515

0

4860

0

(technical buildings).
Emissions related to our administrative buildings (of‐
fices, call centers and stores).
Emission related to our data centers.

C7.9
(C7.9) How do your gross global emissions (Scope 1 and 2 combined) for the reporting year
compare to those of the previous reporting year?
Decreased

C7.9a
(C7.9a) Identify the reasons for any change in your gross global emissions (Scope 1 and 2
combined), and for each of them specify how your emissions compare to the previous year.

https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey…

70/98

26/11/2021 15:04

CDP

Change in Direction

Emissions

Please explain calculation

emissions of change value
(metric
tons

(percentage)

CO2e)
Change in

0

renewable

No

Thanks to our Renewable Energy Plan our renewable electric‐

change

ity consumption has reached 100% by the end of 2018. For

energy

this reason, in 2019 and 2020, our Scope 2 emissions (mar‐

consumption

ket-based) were zero, which means that we had no change.

Other

142

Decreased 0.2

In 2020, among the measures we adopted to reduce our di‐

emissions

rect (Scope 1) are controls improvements operational on the

reduction

performance of equipment and a decrease in the time of test

activities

on fuel-powered generators fossil fuels (diesel). This results
in a reduction of 142 tCO2e of our Scope 1, and our total S1
and S2 emissions in the previous year were 73,913 tCO2e,
therefore we arrived at -0.2% through (-142 / 73,913) * 100 =
-0.2% (i.e., an 0.2% decrease in emissions).

Divestment

0

No
change

Acquisitions

0

No
change

Mergers

0

No
change

Change in

0

output
Change in

change
0

methodology
Change in

No
change

0

boundary
Change in

No

No
change

0

physical

No
change

operating
conditions
Unidentified

0

No
change

Other

6065

Increased

8.2

In 2020, we had a greater need for maintenance and refriger‐
ant gas refills in air conditioning equipment, due to gas leaks
that could not be avoided. In 2021, we are intensifying our
work to improve our per-equipment controls and prevent
leaks from happening. The % calculation comes from:
Change in Scope 1+2 due additional leaks in 2020 / 2019’s
Scope 1&2 = (6,065 / 73,913) * 100 = 8.2% (i.e., an 8.2% in‐
crease in emissions).

C7.9b
(C7.9b) Are your emissions performance calculations in C7.9 and C7.9a based on a locationbased Scope 2 emissions figure or a market-based Scope 2 emissions figure?
Market-based
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C8. Energy

C8.1
(C8.1) What percentage of your total operational spend in the reporting year was on energy?
More than 0% but less than or equal to 5%

C8.2
(C8.2) Select which energy-related activities your organization has undertaken.
Indicate whether your organization undertook this energy-related activity
in the reporting year
Consumption of fuel (excluding
feedstocks)

Yes

Consumption of purchased or
acquired electricity

Yes

Consumption of purchased or
acquired heat

No

Consumption of purchased or
acquired steam

No

Consumption of purchased or
acquired cooling

No

Generation of electricity, heat, steam,
or cooling

No

C8.2a
(C8.2a) Report your organization’s energy consumption totals (excluding feedstocks) in
MWh.
Heating value

MWh from

MWh from non-

renewable

renewable sources non-renewable) MWh

Total (renewable and

sources
Consumption of fuel (excluding

LHV (lower

feedstock)

heating value)

30698

49976

80674

Consumption of purchased or

<Not

acquired electricity

Applicable>

1805898

0

1805898

Consumption of purchased or
acquired heat

<Not

<Not

<Not Applicable>

<Not Applicable>

Applicable>

Applicable>

https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey…

72/98

26/11/2021 15:04

CDP

Heating value

MWh from

MWh from non-

renewable

renewable sources non-renewable) MWh

Total (renewable and

sources
Consumption of purchased or

<Not

<Not

acquired steam

Applicable>

Applicable>

Consumption of purchased or

<Not

<Not

acquired cooling

Applicable>

Applicable>

Consumption of self-generated

<Not

<Not

non-fuel renewable energy

Applicable>

Applicable>

Total energy consumption

<Not

1836596

<Not Applicable>

<Not Applicable>

<Not Applicable>

<Not Applicable>

<Not Applicable>

<Not Applicable>

49976

1886572

Applicable>

C8.2b
(C8.2b) Select the applications of your organization’s consumption of fuel.
Indicate whether your organization undertakes this fuel
application
Consumption of fuel for the generation of

Yes

electricity
Consumption of fuel for the generation of heat

Yes

Consumption of fuel for the generation of steam

No

Consumption of fuel for the generation of cooling

No

Consumption of fuel for co-generation or tri-

No

generation

C8.2c
(C8.2c) State how much fuel in MWh your organization has consumed (excluding
feedstocks) by fuel type.
Fuels (excluding feedstocks)
Bioethanol
Heating value
LHV (lower heating value)
Total fuel MWh consumed by the organization
30698
MWh fuel consumed for self-generation of electricity
0
MWh fuel consumed for self-generation of heat
30698
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MWh fuel consumed for self-generation of steam
<Not Applicable>
MWh fuel consumed for self-generation of cooling
<Not Applicable>
MWh fuel consumed for self-cogeneration or self-trigeneration
<Not Applicable>
Emission factor
1.469
Unit
kg CO2 per liter
Emissions factor source
GHG Protocol Emission Factors from Cross-Sector Tools (March 2017)
Comment
Fuel consumption in our own fleet (vehicles).
Fuels (excluding feedstocks)
Diesel
Heating value
LHV (lower heating value)
Total fuel MWh consumed by the organization
13546
MWh fuel consumed for self-generation of electricity
0
MWh fuel consumed for self-generation of heat
13546
MWh fuel consumed for self-generation of steam
<Not Applicable>
MWh fuel consumed for self-generation of cooling
<Not Applicable>
MWh fuel consumed for self-cogeneration or self-trigeneration
<Not Applicable>
Emission factor
2.676
Unit
kg CO2 per liter
Emissions factor source
GHG Protocol Emission Factors from Cross-Sector Tools (March 2017)
Comment
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Fuel consumption in our own fleet (vehicles) and power generators.
Fuels (excluding feedstocks)
Motor Gasoline
Heating value
LHV (lower heating value)
Total fuel MWh consumed by the organization
36429
MWh fuel consumed for self-generation of electricity
0
MWh fuel consumed for self-generation of heat
36429
MWh fuel consumed for self-generation of steam
<Not Applicable>
MWh fuel consumed for self-generation of cooling
<Not Applicable>
MWh fuel consumed for self-cogeneration or self-trigeneration
<Not Applicable>
Emission factor
2.272
Unit
kg CO2 per liter
Emissions factor source
GHG Protocol Emission Factors from Cross-Sector Tools (March 2017)
Comment
Fuel consumption in our own fleet (vehicles) and power generators.

C8.2e
(C8.2e) Provide details on the electricity, heat, steam, and/or cooling amounts that were
accounted for at a zero emission factor in the market-based Scope 2 figure reported in C6.3.
Sourcing method
Unbundled energy attribute certificates, International REC Standard (I-RECs)
Low-carbon technology type
Wind
Country/area of consumption of low-carbon electricity, heat, steam or cooling
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Brazil
MWh consumed accounted for at a zero emission factor
1228426
Comment
All the electricity consumption of our operation, apart from distributed generation and in‐
centive energy of free-market, is supported by Energy attribute certificates, I-RECs.
Sourcing method
Green electricity products (e.g. green tariffs) from an energy supplier, not supported by
energy attribute certificates
Low-carbon technology type
Hydropower
Country/area of consumption of low-carbon electricity, heat, steam or cooling
Brazil
MWh consumed accounted for at a zero emission factor
509875
Comment
The Brazilian energy sector is partially liberalized as a consequence of some regulations
changes. This liberalized market is only available for industry and commerce and is in‐
centivized and supported by renewable energy sources. So, all the electricity available in
this incentivized and liberalized market, comes from renewable sources but it is not sup‐
ported by energy attribute certificates. This market only incentivizes energy from renew‐
able sources: Solar PV, Wind, etc.
Sourcing method
Power purchase agreement (PPA) with a grid-connected generator without energy
attribute certificates
Low-carbon technology type
Other, please specify (Solar PV and MiniHydro)
Country/area of consumption of low-carbon electricity, heat, steam or cooling
Brazil
MWh consumed accounted for at a zero emission factor
67598
Comment
Thanks to a new regulation in the energy market of Brazil, it is permitted to sign long-term
contracts with renewable energy generators connected to the grid (Distributed
Generation). All the electricity generated under this scheme comes from renewable
sources (Solar PV and MiniHydro ).
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C9. Additional metrics

C9.1
(C9.1) Provide any additional climate-related metrics relevant to your business.

C10. Verification

C10.1
(C10.1) Indicate the verification/assurance status that applies to your reported emissions.
Verification/assurance status
Scope 1

Third-party verification or assurance process in place

Scope 2 (location-based or market-based)

Third-party verification or assurance process in place

Scope 3

Third-party verification or assurance process in place

C10.1a
(C10.1a) Provide further details of the verification/assurance undertaken for your Scope 1
emissions, and attach the relevant statements.
Verification or assurance cycle in place
Annual process
Status in the current reporting year
Complete
Type of verification or assurance
Limited assurance
Attach the statement
DECLARACION TELEFONICA BRASIL EN 2020 rev_signed.pdf
Page/ section reference
The attached document is the Verification Statement of AENOR for Telefônica Brasil on
the Inventory of greenhouse gas emissions corresponding to the year 2020, so all the
document is relevant. The specific data on emissions are on page 4.
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Relevant standard
ISO14064-3
Proportion of reported emissions verified (%)
100

C10.1b
(C10.1b) Provide further details of the verification/assurance undertaken for your Scope 2
emissions and attach the relevant statements.
Scope 2 approach
Scope 2 location-based
Verification or assurance cycle in place
Annual process
Status in the current reporting year
Complete
Type of verification or assurance
Limited assurance
Attach the statement
DECLARACION TELEFONICA BRASIL EN 2020 rev_signed.pdf
Page/ section reference
The attached document is the Verification Statement of AENOR for Telefônica Brasil on
the Inventory of greenhouse gas emissions corresponding to the year 2020, so all the
document is relevant. The specific data on emissions are on page 4.
Relevant standard
ISO14064-3
Proportion of reported emissions verified (%)
100
Scope 2 approach
Scope 2 market-based
Verification or assurance cycle in place
Annual process
Status in the current reporting year
Complete
Type of verification or assurance
Limited assurance
Attach the statement
https://www.cdp.net/en/formatted_responses/responses?campaign_id=74241094&discloser_id=892564&organization_number=36639&survey…

78/98

26/11/2021 15:04

CDP

DECLARACION TELEFONICA BRASIL EN 2020 rev_signed.pdf
Page/ section reference
The attached document is the Verification Statement of AENOR for Telefônica Brasil on
the Inventory of greenhouse gas emissions corresponding to the year 2020, so all the
document is relevant. The specific data on emissions are on page 4.
Relevant standard
ISO14064-3
Proportion of reported emissions verified (%)
100

C10.1c
(C10.1c) Provide further details of the verification/assurance undertaken for your Scope 3
emissions and attach the relevant statements.
Scope 3 category
Scope 3: Purchased goods and services
Verification or assurance cycle in place
Annual process
Status in the current reporting year
Complete
Type of verification or assurance
Limited assurance
Attach the statement
DECLARACION TELEFONICA BRASIL EN 2020 rev_signed.pdf
Page/section reference
The attached document is the Verification Statement of AENOR for Telefônica Brasil on
the Inventory of greenhouse gas emissions corresponding to the year 2020, so all the
document is relevant. The specific data on emissions are on page 4.
Relevant standard
ISO14064-3
Proportion of reported emissions verified (%)
100
Scope 3 category
Scope 3: Capital goods
Verification or assurance cycle in place
Annual process
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Status in the current reporting year
Complete
Type of verification or assurance
Limited assurance
Attach the statement
DECLARACION TELEFONICA BRASIL EN 2020 rev_signed.pdf
Page/section reference
The attached document is the Verification Statement of AENOR for Telefônica Brasil on
the Inventory of greenhouse gas emissions corresponding to the year 2020, so all the
document is relevant. The specific data on emissions are on page 4.
Relevant standard
ISO14064-3
Proportion of reported emissions verified (%)
100
Scope 3 category
Scope 3: Fuel and energy-related activities (not included in Scopes 1 or 2)
Verification or assurance cycle in place
Annual process
Status in the current reporting year
Complete
Type of verification or assurance
Limited assurance
Attach the statement
DECLARACION TELEFONICA BRASIL EN 2020 rev_signed.pdf
Page/section reference
The attached document is the Verification Statement of AENOR for Telefônica Brasil on
the Inventory of greenhouse gas emissions corresponding to the year 2020, so all the
document is relevant. The specific data on emissions are on page 4.
Relevant standard
ISO14064-3
Proportion of reported emissions verified (%)
100
Scope 3 category
Scope 3: Business travel
Verification or assurance cycle in place
Annual process
Status in the current reporting year
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Complete
Type of verification or assurance
Limited assurance
Attach the statement
DECLARACION TELEFONICA BRASIL EN 2020 rev_signed.pdf
Page/section reference
The attached document is the Verification Statement of AENOR for Telefônica Brasil on
the Inventory of greenhouse gas emissions corresponding to the year 2020, so all the
document is relevant. The specific data on emissions are on page 4.
Relevant standard
ISO14064-3
Proportion of reported emissions verified (%)
100
Scope 3 category
Scope 3: Use of sold products
Verification or assurance cycle in place
Annual process
Status in the current reporting year
Complete
Type of verification or assurance
Limited assurance
Attach the statement
DECLARACION TELEFONICA BRASIL EN 2020 rev_signed.pdf
Page/section reference
The attached document is the Verification Statement of AENOR for Telefônica Brasil on
the Inventory of greenhouse gas emissions corresponding to the year 2020, so all the
document is relevant. The specific data on emissions are on page 4.
Relevant standard
ISO14064-3
Proportion of reported emissions verified (%)
100

C10.2
(C10.2) Do you verify any climate-related information reported in your CDP disclosure other
than the emissions figures reported in C6.1, C6.3, and C6.5?
Yes
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C10.2a
(C10.2a) Which data points within your CDP disclosure have been verified, and which
verification standards were used?
Disclosure
module

Data verified

Verification standard

Please explain

Other, please
specify (Energy

ISO 14064

GHG Emissions Inventory Report describes the
results emissions and also the Energy con‐

verification
relates to
C8. Energy

consumption and

sumption and Renewable Electricity %.

percentage of

Therefore, this information is verified in the

renewable energy
consumption.)

ISO 14064 verification process.

C12.
Product footprint PAS 2050: 2011 – Specification Telefônica Brasil developed a carbon footprint
Engagement verification
for the assessment of the life
for 5 sevices (mobile data, mobile voice,
cycle greenhouse gas emis‐

broadband data, fixed voice, cable TV) and the

sions of goods and services

results were certified. Currently we are updat‐

Product Carbon Footprint
Protocol (parts 1 & 2)

ing this study and in process to obtain the
recertification.

C11. Carbon pricing

C11.1
(C11.1) Are any of your operations or activities regulated by a carbon pricing system (i.e.
ETS, Cap & Trade or Carbon Tax)?
No, and we do not anticipate being regulated in the next three years

C11.2
(C11.2) Has your organization originated or purchased any project-based carbon credits
within the reporting period?
Yes

C11.2a
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(C11.2a) Provide details of the project-based carbon credits originated or purchased by your
organization in the reporting period.
Credit origination or credit purchase
Credit purchase
Project type
Forests
Project identification
Cikel Brazilian Amazon REDD APD Project Avoiding Planned Deforestation: The CIKEL
Brazilian Amazon REDD APD Project aims to avoid emissions from planned deforestation
on a property in Paragominas Municipality, Para State, Brazil. The project has a positive
social impact on the local community as it provides employment as well as schools and
improved medical facilities.
Verified to which standard
VCS (Verified Carbon Standard)
Number of credits (metric tonnes CO2e)
21308
Number of credits (metric tonnes CO2e): Risk adjusted volume
21308
Credits cancelled
Yes
Purpose, e.g. compliance
Voluntary Offsetting
Credit origination or credit purchase
Credit purchase
Project type
Forests
Project identification
Project REDD+ Jari/Pará: Jari Valley covers several productive activities – from forest
management to sustainable agriculture and extractivism – being a region of great social
and environmental importance, and constantly threatened by human activity due to un‐
planned and illegal deforestation. Jari Group's properties are located in this context and
have great regional importance. Aiming to curb the constant threats towards the area, the
Amapá & Pará REDD+ Projects seek to promote qualification of the sustainable forest
management and agroextractivism productions, promoting the well-being of the commu‐
nities and turning them into partners for the maintenance of the forest resources.
Verified to which standard
VCS (Verified Carbon Standard)
Number of credits (metric tonnes CO2e)
50075
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Number of credits (metric tonnes CO2e): Risk adjusted volume
50075
Credits cancelled
Yes
Purpose, e.g. compliance
Voluntary Offsetting
Credit origination or credit purchase
Credit purchase
Project type
Forests
Project identification
GREEN FARM DAP REDD+GF, register in the PNBSAE (Business Platform in Environmental
and Ecosystem Goods and Services of Mato Grosso): Reforestation of Locally Occurring
Native Species in Degraded Atlantic Forest Areas, at the Porto Bonito Farm, for the pro‐
duction of wood for energy and industrial and Green Farm Carbon Credits.
Verified to which standard
Other, please specify (MRV Green Farm Rapid Inventory Methodology for Generation of
Forest Carbon Credits in Reforestation and/or Revegetation of Native Species for the
Production of Timber Forest Products – PFM in Forest Areas of Rural Properties
REDD+GF)
Number of credits (metric tonnes CO2e)
3255
Number of credits (metric tonnes CO2e): Risk adjusted volume
3255
Credits cancelled
Yes
Purpose, e.g. compliance
Voluntary Offsetting
Credit origination or credit purchase
Credit purchase
Project type
Transport
Project identification
GREEN FLEET VALECARD, register in the PNBSAE (Business Platform in Environmental
and Ecosystem Goods and Services of Mato Grosso): Substitution of fossil fuel for renew‐
able fuel.
Verified to which standard
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Other, please specify (MRV Methodology for Generating Carbon Credits to Reduce GHG
Emissions Using Ethanol in the Corporate Light Fleet v. 1.0)
Number of credits (metric tonnes CO2e)
3463
Number of credits (metric tonnes CO2e): Risk adjusted volume
3463
Credits cancelled
Yes
Purpose, e.g. compliance
Voluntary Offsetting

C11.3
(C11.3) Does your organization use an internal price on carbon?
Yes

C11.3a
(C11.3a) Provide details of how your organization uses an internal price on carbon.
Objective for implementing an internal carbon price
Drive energy efficiency
Drive low-carbon investment
Identify and seize low-carbon opportunities
GHG Scope
Scope 1
Scope 2
Application
Deriving from our commitment to achieving net zero emissions, we use an implicit carbon
price based on the price of the carbon credits, which helps us to make investment and
equipment purchase decisions so as to move towards being a net zero emissions
company.
Actual price(s) used (Currency /metric ton)
40
Variance of price(s) used
This is the first year we are implementing an internal carbon price. Ongoing adjustments
will result in more accurate forecasts and follow up of our objectives and targets.
Type of internal carbon price
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Implicit price
Impact & implication
This is the first year we have introduced a carbon price in the organisation to inform our
decisions relating to emissions reduction and energy efficiency initiatives. Although this
is the first year, we have implemented this practice, a number of impacts have already
been noted. For instance, Telefônica Brasil includes in the fleet contracting model a re‐
quirement to offset through certified carbons credits projects the emissions generated by
the use of own fleet. On the one hand, this makes the fleet we put into operation less pol‐
luting, and on the other, it is included as a criterion at the time the contract is awarded.
Decarbonization is a strategic pillar for us and consequently the process of strategic and
industrial planning assesses the impact of the carbon price on operations and on short-,
medium - and long-term investment decisions. It supports our efforts to: • Align our in‐
vestment strategy with our newly established Net Zero goals. • Accelerate reduction of
GHG emissions; drive investment in energy efficiency initiatives, renewable energy pro‐
curement, R&D of low-carbon products/services • Generate revenue to re-invest in lowcarbon activities In this regard, our strategy is focused, on the one hand, on increasing
our use of renewable energy and, on the other, an increase in the energy efficiency of our
operations. In the process of implementation of our strategy, carbon price is a key tool
that allow us making better informed decisions on capital expenditure, procurement and
also to assess the efficiency of our operations with the carbon cost in mind.

C12. Engagement

C12.1
(C12.1) Do you engage with your value chain on climate-related issues?
Yes, our suppliers
Yes, our customers

C12.1a
(C12.1a) Provide details of your climate-related supplier engagement strategy.
Type of engagement
Engagement & incentivization (changing supplier behavior)
Details of engagement
Run an engagement campaign to educate suppliers about climate change
% of suppliers by number
9
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% total procurement spend (direct and indirect)
% of supplier-related Scope 3 emissions as reported in C6.5
67
Rationale for the coverage of your engagement
During 2019 and 2020, Telefónica Group developed a supplier engagement programme
with key suppliers, including Telefônica Brasil's suppliers (phase 1). These suppliers have
been selected based on the following criteria: - % of their emissions contribution to our
Scope 3 - % of spending - Strategical importance The suppliers included in the phase 1 of
the Programme represented, for Telefônica Brasil, 58% of the Category 1&2 of our Scope 3
and 45% our total Scope 3 emissions. This year we continued and expanded the engage‐
ment (phase 2), conducting a local Workshop of Suppliers focused in climate change to
which our strategic suppliers were invited. The invited suppliers for phase 2 represent
67% of our Scope 3 emissions and were selected based on the criteria presented above,
also including transport intensive suppliers. The emissions covered by the suppliers in
this programme are included in the group’s Scope 3 reduction targets: to reduce 39% our
absolute emissions until 2025.
Impact of engagement, including measures of success
Given the urgency of the issue, Telefônica Brasil believes that we must work collabora‐
tively with our key suppliers to together find solutions to tackle global warming. With re‐
spect specifically to this theme (climate change), Telefônica Brasil has a Supplier
Engagement Program that we separate in two phases. In both of them, we measure the
success of the engagement through two main KPIs: % of participation as a consequence
of the engagement and % of companies committed with a pledge. We would consider this
engagement to be successful if both the % participation and the % of committed compa‐
nies is over 50% of total invited suppliers. The two phases are: (i) Phase one: We started
engaging our main suppliers in 2019 working directly with them in the development of ac‐
tions plans to enhance greenhouse gas emissions management, within the Telefónica
Group's global engagement program. The suppliers included in this programme repre‐
sented, for Telefônica Brasil, 45% our total Scope 3 emissions, from previous year. We
consider this initiative to be a success because 83% of the invited suppliers participated
and, with regards to the pledges, 60% of the suppliers have committed, which is above our
initial expectations of 50%. For instance, our suppliers committed via these pledges to
taking actions related to the carbon journey in fields that include Renewable Energy pur‐
chase, Energy Efficiency Projects and switch to lower emissions vehicles. (ii) Phase two:
Due to the excellent results we had on phase one, Telefônica Brasil created an exclusive
local program to expand the engagement and achieve more suppliers. We started phase
two conducting a Workshop of Suppliers focused in climate change to which our strate‐
gic suppliers were invited. These invited suppliers represent 67% of our Scope 3. This
Engagement Program has several steps, starting with the collection of primary informa‐
tion from the suppliers in order to understand the level of maturity of their sustainability
strategies. The program comprises a series of workshops and webinars to deeply capaci‐
tate our suppliers in climate change, inspiring them to take actions by sharing best prac‐
tices and encouraging innovation for carbon emissions reductions. This program is ongo‐
ing, and we will have the results of the measures of success in the next report.
Comment
Telefônica Brasil establishes a partnership relationship with the suppliers because we
work in a common goal – to bring people together through connection. In this way, we
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work to develop a relationship that benefits all bonds in our value chain, following our
commitment to influence positively our partners. In order to disseminate the importance
of responsible management also by our suppliers and promoting dialogue, as well as
compliance with our sustainability requirements, we annually conduct Workshops of
Suppliers. These are the main meeting in which we provide training and qualification to
raise awareness to the sustainability agenda. This year, our Workshop was focus on
Climate Change and the launch of our extended Carbon Supplier Engagement Program.
Type of engagement
Compliance & onboarding
Details of engagement
Included climate change in supplier selection / management mechanism
Climate change is integrated into supplier evaluation processes
% of suppliers by number
100
% total procurement spend (direct and indirect)
100
% of supplier-related Scope 3 emissions as reported in C6.5
75
Rationale for the coverage of your engagement
We are aware of the opportunities during the acquisition process to minimize our impact
on the environment. Any company that wishes to be our supplier must accept the mini‐
mum requirements established by the global Supply Chain Sustainability Policy (SCSP) in
the registration&renewal processes. If a supplier does not meet the required standards or
is not able to provide the information, we initiate the necessary processes to secure a
commitment to implement improvement plans. As soon as they register on our
Purchasing platform, suppliers need to accept it both in our code of conduct (Principles
of Responsible Business) and in relation to our Supply Chain Sustainability Policy (SCSP).
Once this supplier is selected in our Purchasing process, it must also reinforce its com‐
mitment to our Responsible Business principles, through contractual clauses in our stan‐
dard draft service provision contract. The minimum climate change’s standards included
in our SCSP are: (i) Climate Change: the supplier will minimize their impact on climate
change considering their entire supply chain (scopes 1,2&3). (ii) Consumption of materi‐
als, resources & atmospheric emissions: The supplier shall use eco-efficient criteria in the
development of its activity, especially with respect to scarce resources such as water or
non-renewable resources. (iii) Cooling gases: The supplier shall not supply equipment
containing ozone-depleting gases (such as CFC or HCFC). In the offers, gases with a
lower Global Warming Potential (PCG or GWP) will be prioritised. For maintenance works
on cooling equipment, the leakage of these gases into the atmosphere must be prevented
in all cases. (iv) Other related issues like "Life cycle & preventive action" can be seen on
the SCSP available online. In the evaluation process we focus on those suppliers that are
the most significant due to their level of risk & the impact they have on our business ob‐
jectives, including climate change. Globally, there are two main tools: JAC (Joint Audit
Cooperation) & ECOVADIS. Locally, in Telefônica Brasil , we also monitor our supply chain
by monitoring the legal compliance of those that are part of the scope of our
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as well as through annual environmental audits carried out within the scope of our Allied
Management System.
Impact of engagement, including measures of success
Sustainability in the supply chain has become a key issue in the telco sector, since com‐
panies share more & more parts of the value chain with our suppliers & outsourcers.
When facing climate change, we need to engage our supply chain from the very beginning
& for that Telefónica Group has included the Minimum Responsible Business Criteria in
the Supply Chain Sustainability Policy (SCSP). The measures of success of Telefónica
Group are: - % of suppliers accepting our minimum responsible business criteria - % of
suppliers evaluated via the ECOVADIS tool Impact: - 100% of our suppliers have accepted
to conduct their activities in line with ethical standards that are similar to ours, guaran‐
teeing compliance with all human & fundamental labour rights, & fostering protection of
the environment. The success of the engagement strategy is high, because all our suppli‐
ers have to commit to meet our environmental criteria included in our Supply Chain
Sustainability Policy (e.g. GHG emission reduction õbjectives). - Additionally, suppliers
accounting for 68% of the risk suppliers identified in the global risk analysis were evalu‐
ated via the ECOVADIS tool which includes Climate Change aspects in the evaluation
process. A supplier is considered high risk when it is associated with liabilities assessed
in accordance with our risk catalogue. The total risk value is classified as high, medium
or low. Those assessed as high risk are highlighted. The following criteria are applied as
weights: 1) Weighting by aspects: in which weightings are applied related to sustainabil‐
ity issues, including environmental issues; 2) Weighting by source: corresponds to the
risk of possible violations of human rights in the countries where the service is provided
or where the product comes from; 3) Weighting of impact on reputation: corresponds to
the impact of the materialization of risk on the company's reputation. The entry score for
high risk suppliers is 5 - meaning that suppliers with a score greater than or equal to 5 are
considered to be of high significance.
Comment

C12.1b
(C12.1b) Give details of your climate-related engagement strategy with your customers.
Type of engagement
Education/information sharing
Details of engagement
Share information about your products and relevant certification schemes (i.e. Energy
STAR)
% of customers by number
82
% of customer - related Scope 3 emissions as reported in C6.5
21
Portfolio coverage (total or outstanding)
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<Not Applicable>
Please explain the rationale for selecting this group of customers and scope of
engagement
Telefônica Brasil works to make its customers aware of the climate change impact by
providing information on this topic on our web, blog, social networks, etc, We have also in
place specific campaigns focused on the products and services we offer our customers.
The most relevant for 2020 was Eco Rating. When purchasing a new telephone, our cus‐
tomers can consult the Eco Rating of the different handsets in the catalogue. This is a
seal that rates the device's environmental sustainability level. The score is based on a
methodology that assesses the environmental impact of the life cycle of the devices, in‐
cluding indicators such as global warming (GHG emissions), energy consumption, the use
of raw materials, and ease of recycling. A classification is given on the basis of 100 crite‐
ria which assess the impact on the environment of the life cycle of the devices, including
indicators such as global warming, the use of raw materials, or their ease of recycling,
The final score is represented on a scale of 1 to 5 (1 being the lowest score and 5 being
the highest), with one decimal point. This initiative allows the customers to make in‐
formed purchasing decisions when buying new phones, taking environmental and climate
change criteria into account. This initiative also allows us to work with cell phones sup‐
pliers, since this information serves to encourage innovation and implementation of the
most environmentally friendly practices throughout the production cycle.
Impact of engagement, including measures of success
Measures of success: We inform our customers about the score of their devices on the
Eco Rating scale and offer them the possibility to choose a more sustainable option
within their purchasing criteria. We use as a measure of success of the initiative the % of
Telefônica Brasil’s portfolio of devices that currently have an Eco Rating score and the av‐
erage score of our device’s portfolio. We would consider the initiative to be successful if
more than 50% of our portfolio had been rated and the average score is over 3. Impact:
We consider the success for the engagement strategy to be high due to the fact that in
2020 we had more than 50% of our portfolio with the Eco Rating label, and the average
score is 3.2 out of 5 (above the threshold established as a success). This information
serves to foster innovation and the implementation of the most favourable practices for
the environment throughout the production cycle, and especially among our suppliers.
Type of engagement
Education/information sharing
Details of engagement
Share information about your products and relevant certification schemes (i.e. Energy
STAR)
% of customers by number
% of customer - related Scope 3 emissions as reported in C6.5
21
Portfolio coverage (total or outstanding)
<Not Applicable>
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Please explain the rationale for selecting this group of customers and scope of
engagement
Regarding the GHG emissions that are generated by our clients we encourage their reduc‐
tion by stimulating responsible and conscious consumption during the customer journey
with Telefônica Brasil. Regarding the use of our services, an online calculator is available
for our customers to discover the greenhouse gas emissions of their data and voice ser‐
vices consumption. This tool is supported by a carbon footprint study performed for our
main services (mobile data, mobile voice, broadband data, fixed voice, cable TV) and
hosted in a special website that also promote climate awareness to our customers.
Through the use of accessible language and easy understanding information about
global warming, Telefônica Brasil shows its customers how we manage this issue in the
business and also provide some tips on how customers can join us in this low carbon
journey. The webpage is available at: https://www.vivo.com.br/avivo/sustentabilidade/pegada-carbono Telefônica Brasil also works to make society
aware of the climate change impact by other means of communication we have with
clients. We use commemorative dates such as the Earth Hour, International Environment
Day, Earth Day, International Day of Climate Action and others to disseminate concerns
about the future of the planet in our social networks, press and through SMS messages
with the purpose to inspire and show how people can do their part to halt the global and
important challenge of climate change.
Impact of engagement, including measures of success
We are working to review and improve this important engagement strategy, as well as to
create measures of the impact of this initiative.

C12.3
(C12.3) Do you engage in activities that could either directly or indirectly influence public
policy on climate-related issues through any of the following?
Trade associations
Other

C12.3b
(C12.3b) Are you on the board of any trade associations or do you provide funding beyond
membership?
Yes

C12.3c
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(C12.3c) Enter the details of those trade associations that are likely to take a position on
climate change legislation.
Trade association
GSMA (Groupe Special Mobile Association)
Is your position on climate change consistent with theirs?
Consistent
Please explain the trade association’s position
The GSMA represents the interests of mobile operators worldwide, uniting nearly 800 op‐
erators with almost 300 companies in the broader mobile ecosystem, including handset
and device makers, software companies, equipment providers and internet companies, as
well as organisations in adjacent industry sectors. The GSMA also produces industryleading events such as Mobile World Congress. The GSMA plays an extremely important
role in the development of the mobile industry, uniting the world behind a standard tech‐
nology and ensuring seamless and interoperable mobile services for billions of con‐
sumers globally. Key programmes: Network 2020 programme is focused on: The develop‐
ment and deployment of IP services, The evolution of the 4G networks in widespread use
today, and the 5G Journey, developing the next generation of mobile technologies and ser‐
vice. Personal Data and Mobile Connect helps operators to manage consumers’ digital
identities across multiple online services, ranging from access to content and services on
the web, through to more secure e-government and banking services. Industry Purpose’s
activities are a clear commitment to supporting the Sustainable Development Goals. As
the first industry to align itself to the SDGs; the GSMA is stating a clear intention to con‐
tribute and develop the societies in which we operate. Industry Purpose works closely
with the world’s mobile operators who are all unified behind one common industry pur‐
pose: Connecting everyone and everything to a better future in achieving the Goals.
GSMA Mobile for Development brings together our mobile operator members, tech inno‐
vators, the development community and governments, to prove the power of mobile in
emerging markets. We identify opportunities and deliver innovations with socio-economic
impact in financial services, health, agriculture, digital identity, energy, water, sanitation,
disaster resilience and gender equality.
How have you influenced, or are you attempting to influence their position?
The methodology currently applies to mobile network operators, fixed network operators,
and data centre operators exclusively, with the ICT sub-sector for equipment manufactur‐
ers to be added later in 2020. Overall, Telefónica is a key contributor to the GSMA: devel‐
oping standards, leveraging ecosystems, engaging governments or other bodies.
Telefónica Group (and Telefônica Brasil as part of the group) is part of GSMA climate ac‐
tion programme which aims to work on a path to achieve net-zero GHG emissions by
2050 for the ICT sector. One of the most remarkable results of this taskforce, is the guide
"Setting Climate Targets", This ICT sectoral target-setting approach was developed
through a collaboration between the Global Enabling Sustainability Initiative (GeSI), the
GSMA, the International Telecommunications Union (ITU), and the Science Based Targets
initiative (SBTi). The methodology currently applies to mobile network operators, fixed
network operators and data centre operators exclusively, with the ICT sub-sector for
equipment manufacturers to be added later in 2020. Overall, Telefónica Group is a key
contributor to the GSMA: developing standards, leveraging ecosystems, engaging govern‐
ments or other bodies. In 2017, Telefônica Brasil presented the proof of concept of the
Big Data for Social Good project to generate estimates of air quality in the city of São
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Paulo, alongside with the association and Telefónica Group, at the UN General Assembly.
In addition, from 2018, Telefônica Brasil joined - with the GSMA Latin America - the Task
Force on Sustainability and Responsible Business, along with other operators from both
Brazil and Latin America. Every year, the GSMA has also organized - with the exception of
2020, on behalf of Covid-19 - the Mobile World Congress, a global conference that brings
together telecommunications companies worldwide (operators, handset manufacturers
and other terminals, providers infrastructure) always brings a session that promotes the
Sustainable Development Goals (SDGs), which includes a stand for disclosing the actions
of the telecom companies in sustainability, where we have important actions of
Telefônica Brasil.

C12.3e
(C12.3e) Provide details of the other engagement activities that you undertake.
Telefônica Brasil is associated with CEBDS (Brazilian Business Council for Sustainable
Development), which is a non-profit civil association created in 1997 to promote sustain‐
able development together with companies operating in the country. CEBDS is the World
Business Council for Sustainable Development (WBCSD) representant in Brazil. The associ‐
ation allows us some exchanges in terms of: (1) Practical transformation, offering inputs
for sustainability to guide decision making; (2) Advocacy and Networking, mobilizing and
acting in a network to influence public policies, aiming to transform country’s economy to
build a sustainable future; (3) Expertise Training in Vanguard Concepts, that includes the‐
matic chambers (TCs) to discuss common issues among companies of different sectors
(there is a special TC for Climate). Inside the TCs, there are groups of work with the aim of
building tools and business solutions. Regarding Climate Change, over the past few years
CEBDS has been participating intensively in the mobilization around the creation of a
Brazilian carbon market, as an instrument that facilitates the fulfilment of the emission re‐
duction commitments assumed by the country in the Paris Agreement in 2015. One of the
main work fronts of CEBDS on the topic of climate change and energy is the energy transi‐
tion, which ranges from the energy market to transport and logistics solutions. Another
work front, which has an interface with the TC of Sustainable Finance, is the search for an
understanding of the financial impacts of climate risk and opportunity. In this sense, a part‐
nership was signed with the Task Force on Climate-related Financial Disclosures (TCFD),
which seeks to offer an implementation path for incorporating this theme in the investment
chain, including companies, banks, asset managers and investors.

Telefônica Brasil understands the climate urgency we are facing and the need to join efforts
to fight global warming, promoting initiatives and actions that go towards a low-carbon
economy. Therefore, we have signed at a CEO level two important documents supported by
CEBDS:
- Letter of Support from the Business Sector to the Brazilian Compulsory Carbon Market:
We believe that compulsory carbon pricing will maximize opportunities, adding efficiency to
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this trajectory and expanding the country's advantages in agreements trade and interna‐
tional cooperation. Therefore, the business leaders defend the establishment of a mecha‐
nism for compulsory market in line with Brazil's Nationally Determined Contribution (NDC)
and that signals a carbon pricing for the Brazilian economy that is compatible with the con‐
tribution of GHG emissions from each regulated sector. Recently, the Partnership for Market
Readiness (PMR) studies carried out by the Ministry of Economy showed that pricing en‐
ables low-cost and high-potential opportunities that have not yet been realized of energy ef‐
ficiency, reduced deforestation, increased reforestation and productivity gains in agricul‐
ture. We defend the implementation of a competitive pricing value that guarantees the
mechanism efficiency.
- Climate neutrality, a major opportunity: Represented by CEBDS, the Brazilian corporate
sector firmly believes that Brazil possesses the right qualities to play a
leading role in advocating solutions aimed at climate neutrality. The private sector believes
that innovation and best practices can be scaled and, moreover,
used to strategically plan for Brazil’s sustainable future. It also recognizes that it bears a
critical role in overcoming these challenges and that the path goes through a transparent
and direct dialogue between the government, companies and civil society, which are essen‐
tial for the progress needed.

C12.3f
(C12.3f) What processes do you have in place to ensure that all of your direct and indirect
activities that influence policy are consistent with your overall climate change strategy?

Telefónica Brasil has a set of internal policies that reinforce our commitments to a low car‐
bon economy. Climate change concerns and objectives are reaffirmed in the Environmental
and Energy Policy which were approved by the Board of Executive Officers, as also in its
Sustainability Policy in the Supply Chain and a Climate Change and Energy Strategy.
These milestones guide the company towards a sustainable business model that protects
the environment and seeks the transition to decarbonisation, decoupling Telefonica´s Brasil
growth from carbon emissions as stated by the Environmental Policy. Strategic guidelines
that clearly defines our priorities are to reduce our carbon footprint and increase the sales
of new digital services for a low carbon economy. One of the pillars of this strategy is to es‐
tablish partnerships in order to leverage the role of ICTs for climate change mitigation &
adaptation and other sustainability objectives. In this regard, Telefônica Brasil sought to
consolidate in the same branch of the company the areas responsible to institutionally pro‐
mote stakeholder relations. As part of the Sustainability and Institutional Relations Vice
Presidency it is also allocated the Press & Institutional Communication direction that at‐
tends executives to guide speeches and public positions in line with the Company´s strat‐
egy, policies and objectives.
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To create an internal culture of sustainability and spread the commitments of climate
change for all executives and employees the Sustainability and Communication department
also works together in periodic internal campaigns to strengthen the power of influence of
our environmental and energy management systems. These communications in a variety of
media channels already used by the Company intend to demonstrate in a practical way
what are the commitments made in the Policies.

Commitments of our Sustainable Energy Policy:
1. Apply continuous energy improvement across the entire Company, through the system‐
atic assessment of performance.
2. Set targets for energy consumption, carbon emissions and renewable energy consump‐
tion on a global and local level, and provide the resources required for their achievement.
3. Move forward in the use of energy from renewable sources thought the Telefónica Group
Renewable Energy Plan, with the goal of consuming 85% of electricity from renewable
sources by 2025 and 100% by 2030
4. Establish common standards of energy management, share best practices and gradually
implement energy management systems that contribute to reducing their consumption and
optimise the efficiency of processes.
5. Ensure compliance with current legislation pertaining to energy and other commitments
to which the organisation subscribes.
6. Gradually incorporate criteria for the internalisation of the cost of energy and carbon,
such as the Total Cost of Ownership (TCO) as well as the measurement of emissions in our
supply chain. Actively collaborate with the supply chain in order to promote moving forward
in our commitments and energy standards.
7. Communicate this policy and the energy performance of the Company, as well as having
the performance verified by an external entity.
8. Cooperate with other entities towards a low-carbon economy, i.e. through the exchange
of good practices within the industry.
9. Foster greater awareness and commitment around consumption and energy efficiency.
10. Utilise the potential of digital innovation and the investment of resources in the im‐
provement of the infrastructure to promote energy efficiency and the reduction of emis‐
sions among our employees, partners and customers.
The commitment to protect the environment is also one of the ten principles defined by the
Telefônica’s Responsible Business Principles directed to everyone who forms part of the
company. They are principles, standards and behaviours that must govern everything we
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say and do during daily activities and company representations, serving as a guide for all
actions and decisions when communicating with others, both within and outside the
company.

C12.4
(C12.4) Have you published information about your organization’s response to climate
change and GHG emissions performance for this reporting year in places other than in your
CDP response? If so, please attach the publication(s).
Publication
In voluntary sustainability report
Status
Complete
Attach the document
2020 SustainabilityReport_Telefonica Brasil-compactado.pdf
Page/Section reference
Pages 67 to 75.
Content elements
Governance
Strategy
Risks & opportunities
Emissions figures
Emission targets
Other metrics
Comment
2020 Sustainability Report – Full Version:
https://ri.telefonica.com.br/en/esg/sustainability-report
Publication
In voluntary sustainability report
Status
Complete
Attach the document
GHG Inventory 2019_Telefonica Brasil.pdf
Page/Section reference
All document is about greenhouse gas emissions.
Content elements
Emissions figures
Emission targets
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Comment
Brazilian Public Registry: https://www.registropublicodeemissoes.com.br/participantes
Note: The emissions from Montreal Gases are reported in a separate field from Kyoto Gas
emissions.

C15. Signoff

C-FI
(C-FI) Use this field to provide any additional information or context that you feel is relevant
to your organization's response. Please note that this field is optional and is not scored.
No aditional information.

C15.1
(C15.1) Provide details for the person that has signed off (approved) your CDP climate
change response.
Job title

Corresponding job category

Row Sustainability and Institutional Relations

Other, please specify (Sustainability and Institutional

1

Relations Vice President )

Vice President
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