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Telefônica Brasil S.A. is the largest telecoms company in Brazil, with more than 97.8 million accesses to 
our fixed and mobile products and services in more than 4,300 cities throughout the country.

Headquartered in the city of São Paulo, we 
are recognized by the strength of the Vivo 
brand, the most notable among consumers in 
cell phone and broadband internet providers, 
according to the 2017 Top of Mind Award.

About Telefônica Brasil_

Telefônica Brasil figures

97.8 million accesses

4,300 municipalities covered by the 
mobile network (representing 94.4% 
of the country’s population)

33,622 employees

31.7% of market share

R$ 43.2 billion in net revenue

Recurring EBITDA of RS 14.5 billion 

Net Income of RS 4.6 billion

1Services for the 
corporate segment

Our Products
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Our business model is based on generating value 
for all our internal and external stakeholders, for 
society and for the environment. 

Our ability to generate social and environmental 
value and positive impact relies on the nature of 
our business, which is based on providing quality 
connection for people and companies throughout 
Brazil. Therefore, we help the development of 
the most remote places in the country, connect 
homes, companies, schools, hospitals and 
governments in the digital world. 

The impact of connection expansion in a country’s 
economy is demonstrated by a study by the 

Inter-American Development Bank (IDB), 
which estimates that a 10% increase in the 
penetration of broadband services in a region 
leads to an increase of 3.2% in GDP (Gross 
Domestic Product). Therefore, we calculated 
that our performance contributed to the 
generation of €12.7 billion in the Brazilian GDP.

We seek to generate all this value for society 
with no negative impacts on the environment. 
That is why we go beyond compliance with all 
Brazilian environmental laws, establishing global 
and local targets for reducing environmental 
impacts such as energy consumption, CO2 
emissions and waste generation. We also have 
reverse logistics processes to reduce the impact 
of electronic waste. 

Business model_

We are focused on 
further facilitating the 
connection between 
people and contributing 
as a driving force of 
digital transformation 
in Brazil. 

Our strategy is focused on becoming an 
increasingly digital company, from the 
point of view of internal processes and the 
services offered to customers. Therefore, 
we aim to facilitate the connection 
between people and contribute as a 
driving force of digital transformation in 
the country. 
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The graph below demonstrates how we generate value for our stakeholders from our several inputs:
About  
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Financial results of Telefônica Brasil

Mobile business Fixed Line Business

74.9 million accesses
+1.6% over 2016

22,857 accesses
-2.1% over 2016

Net Operating Revenue Ebitda

R$ 43.2 billion
+1.6% over 2016

R$ 14.5 billion
+3.3% over 2016

Net income Net debt

R$ 4.6 billion
+12.8% over 2016

R$ 3.8 billion
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In 2017, Brazil’s macroeconomic situation showed signs of a slow recovery, with an 
increase of 1% in GDP. This economic context resulted in a slow resumption of growth 
in the telecommunications sector, mainly in the products and services related to the 
provision of high-speed connection.

Fixed broadband continued to lead the sector’s growth, showing a 7.4% increase in 
contracts compared to 2016.

Mobile phone services fell by 3.11% in accesses. The growing demand for speed, 
however, led to the expansion of the 4G service, which grew by 70.1%.

Sector Context_About  
Telefônica Brasil 
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We are a publicly traded company with shares listed on B3 S.A. – Brasil, Bolsa, Balcão 
(“B3”) and on the New York Stock Exchange (“NYSE”). Our governance directs our 
operational strategy and application of the Responsible Business Principles in an 
ethical and transparent way, respecting legal requirements and legislation applicable 
to the capital market.

Our corporate governance principles are set forth in the Bylaws and internal rules, 
aligned with the legal and regulatory requirements of the capital market. Among the 
goals of these principles, we highlight: (i) maximization of the Company’s value; (ii) 
transparency in accountability, in reporting relevant information to the market and in 
relations with stakeholders; (iii) equality in shareholder treatment; and (iv) providing 
accountability to shareholders, ensuring the sustainability of the business.

Inspired by these principles, we established measures to make our practices clear and 
objective. We believe that these advances, recognized by our inclusion for the sixth 
consecutive year in B3’s Corporate Sustainability Index (ISE), have benefitted current 
and future investors, as well as the market in general.

Our Board of Directors is comprised of 12 members, elected by the Annual Share-
holders’ Meeting for a three-year term of office, re-election permitted. The Board of 
Directors is assisted by four non-statutory committees.
 
Our structure also includes an Executive Board, comprised of three members, elected 
by the Board of Directors for a three-year term of office, re-election permitted. 

The Company also has a permanent Fiscal Council, made up of three sitting members 
and three alternate members, elected at the Annual Shareholders’ Meeting for a one-
year term of office, re-election permitted.

Governance_
Governance and 
Strategy
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Governance Structure

The ethical performance of our management and all employees is 
assured by the Responsible Business Principles – Telefónica Group’s 
code of ethics. Its global guidelines define how we operate, the type of 
Company we want to be and the way we relate with our stakeholders. We 
therefore commit ourselves to the applicable national and international 
laws in the fight against corruption and ensure long-term value creation 
for all our stakeholders.

The guidelines and values set forth in the Responsible Business Principles 
are applicable to all employees, executives and directors, regardless of 
their position in the Company, as well as to the persons or entities that 
provide goods or services to Telefônica. 

Ethics and Compliance_
The Responsible Business Principles forbid any type of bribery, preventing 
the promise, offering or donation of benefits or advantages in order 
to influence decisions or obtain undue advantages for the Company. 
Employees should not offer or accept gifts, prizes, invitations or other 
incentives that may reward or influence a business decision.

In order to reinforce the independent supervision of the Company’s 
activities, in 2017, we structured Telefônica Brasil’s Compliance area, led by 
a Chief Compliance Officer, who reports directly to the Audit and Control 
Committee of the Company’s Board of Directors.

Governance and 
Strategy
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Telefônica Brasil The Compliance area’s main objective is to be 

a benchmark in regulatory compliance and 
corporate ethics, generating value for our 
stakeholders, protecting the Company and 
its employees, reducing non-compliance with 
laws and further enriching our culture based 
on integrity and ethics. Its performance pillars 
are: prevention, detection and mitigation, 
acting together with the other areas in the 
maintenance of business excellence. 

In 2017, we started a compliance program 
called #VivoDeAcordo, which has the total 
commitment of senior management, a solid 
structure responsible for the program’s 
actions and the continuous analysis and 
evaluation of business risks.

The program includes a solid communication 
plan and regular compliance training for 
current and new employees, including 
all of the Company’s directors and senior 
management.

The training process addresses issues such 
as the Responsible Business Principles, 
anti-corruption laws in Brazil and the United 
States, conflicts of interest, fraud prevention, 
channels available by the Company, 
compliance programs terms and updates. 

Complaints
 
Any event of non-compliance 
with our Responsible Business 
Principles, as well as with any 
normative rules, policies or current 
legislation, may be reported to 
the Company’s official Complaints 
Channel through the different 
means available to all employees, 
such as telephone, e-mail, intranet, 
letter, fax or in person. 

Complaints may be reported 
anonymously and investigations 
are conducted carefully and in 
detail by the Inspection Team, 
part of the Chief Audit Officer 
structure. All information received 
is handled in a safe, confidential 
and responsible manner.

We also made available a consultation channel, 
called Fale com o Compliance, to clear doubts about 
ethical concerns, conflicts of interest and other 
clarifications about the #VivoDeAcordo program. 
 
We created a unified portal where employees have 
access to all our policies, norms and regulations, 
addressing a wide range of topics, including 
corruption, information security, gifts and 
entertainmen.

As recognition to our evolution in compliance, 
we were placed among the 15 best evaluated 
companies of the first edition of the “The 100 
Biggest Companies and the 10 Biggest Banks 
in Brazil” survey, by the NGO Transparency 
International. The study took into account three 
aspects of each of the evaluated companies: 
adoption of anti-corruption practices, clarity of the 
organizational structure and transparency in the 
disclosure of financial information.

Governance and 
Strategy



In a world of increasingly 
digital relationships, 
with the ever-greater 
volume of data used in 
global communications, 
digitalization has become 
the focus of our business 
strategy. We are an OnLife 
Telco, a telecommunications 
company capable of 
providing the necessary 
connections throughout the 
customer’s life. 

With this goal in mind, 
we defined the Viva Tudo 
(Experience Everything) 
strategy, which places the 
customer in the center of our 
business model, guides our 
investments and establishes 
goals and commitments 
until 2020.

We are an 
OnLife Telco, a 
telecommunications 
company focused on 
its customers.

Viva Tudo_
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The Viva Tudo strategy is represented by a six-sided cube, as follows: 

OUR THREE PROPOSITIONS
Three sides of the cube make up our value proposition, 
aimed at the customer:

Excellent Connectivity
Our customers want to be connected everywhere and at all 
times. With the exponential growth of apps and digital services, 
we have to take advantage of our assets to offer cutting-edge 
infrastructure, providing the best experience and setting 
ourselves apart from competitors.

Bundled Packages
In order to make our customers’ digital lives easier, we offer 
products, services and content that is increasingly better and 
easier to understand.

We should anticipate needs and adapt to deliver a personalized 
proposal to our residential and corporate customers, fulfilling 
their needs and demands. Our offers are also aimed at improving 
the customer experience through sustainable innovation, with 
services and solutions that positively impacts society in relation 
to e-health, financial services, the environment, smart societies, 
education, safety and social and cultural diversity.

Customer Values and Experience
We want our customers, who are at the center of our value 
proposition, to be more and more satisfied with a unique and 
special experience. We are focused on operating in transparent 
way, ensuring our customers security and control of their data 
so they can take advantage of everything the digital world has 
to offer.

OUR THREE FACILITATORS 
The other three sides of the cube are tools to 
promote the Company’s transformation and 
fulfill our value proposition:

Big Data and Innovation
Big Data is the key to learning about and analyzing 
the data generated in our networks and to providing 
services that are better adapted to the needs of our 
customers, a step ahead of connectivity. At the same 
time, it is a platform that optimizes our resources and 
operations. We foster internal and external innovation, 
developing services and partnerships that, in addition 
to complementing our offerings, promote the 
transformation and evolution of society.

End-to-end Digitalization
The digitalization of our entire value chain improves 
the customer experience and increases our agility 
in service and in convergence of processes. Digital 
transformation is a facilitator for the achievement 
of our strategic goals.

Capital Allocation and Simplification
Our vision of being an OnLife Telco is ambitious and 
requires continuous capital investment to expand 
and improve our capabilities. In parallel, our goal is 
to continue growing in a profitable way, simplifying 
and optimizing resources and investments to ensure 
shareholder return and business sustainability.

Sustainability Report 2017

Sustainable 
Connections

Society

Employees

Environment

9

About  
Telefônica Brasil

Governance and 
Strategy



Our business is conducted based on our Viva Tudo strategy, which establishes goals and commitments to be achieved by 2020 and 
which means working in an integral and transparent way, committed to sustainable development. 

In order to boost value creation and business sustainability, our performance model seeks to operate throughout our value chain. It 
aims to ensure that our strategy is always focused on enhancing our positive impacts and reducing our negative impacts on society 
and the environment, leading to a long-term relationship of trust with our stakeholders.

This model is based on three commitments, which permeates our entire value chain:

Responsible Business Plan_

Risk Management

We seek to ensure compliance with legislation and regulatory frameworks at international, national and 
regional levels in order to anticipate trends and changes in regulation that influence our business on 
environmental issues, the supply chain and taxes.

Sustainability as Growth Lever

We value the social and environmental benefits of the products and services we offer to our customers, 
companies and individuals. We also work so that the digital environment is increasingly open and secure, so 
that the opportunities of technology are available to everyone, providing the geographic, social and personal 
accessibility of technolo.

Responsible Production

We strive to improve our service by incorporating sustainability criteria across all processes. In addition to
the integrated offer to customers, quality and care, we seek to be more efficient and generate value with
a long-term commitment to talent management, energy efficiency and environmental issues, the supply 
chain and taxes. 
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Based on this performance model, 
our operation, in its tactical form, is 
developed into seven topics identified 
in our materiality matrix and gathered 
by the stakeholders in the Stakeholder 
Panel (learn more on page 08).

To ensure control and progress on each 
of these topics, a series of indicators 
are monitored in our Responsible 
Business Plan. 

The creation of the Responsible 
Business Plan, in line with the 
identification of material topics and 
their respective indicators, is one of 
Telefónica Group’s global projects. 
In each country, the Plan is broken 
down into local plans, which permeate 
its strategy with the aim of promoting 
the sustainability of the entire value 
chain, social development and 
environmental conservation.

In Brazil, the plan is aligned with each 
related area and submitted annually 
to the CEO and the Board of Directors. 
The monitoring of the indicators is 
carried out every quarter, with periodic 
reporting to the Company’s executives.

In order to support the development of 
the Responsible Business Plan, we rely 
on a Sustainability area that reports 
locally and is strategicly aligned to the 
area responsible for managing the topic 
across the Telefónica Group.

In 2017, we rely on seven topics to 
define 58 indicators covering eleven 
areas of the Company, which were 
monitored and improved over the 
years. In the year, 93.8% of the 
goals established by Telefônica 
Brasil were reached, against 87% 
in 2016. The main results and 
advances are presented throughout 
this Report. Projects that were not 
fully implemented in 2017 were 
extended to the next year and 
are being developed up to their 
conclusion. In the next cycle, the 
plan will be redesigned in a three-
year model comprising the period 
from 2018 to 2020.

In 2017, 93.8% of 
the Plan’s goals 
in Brazil were 
reached.
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Risk Management is another 
key process to ensure our ability 
to generate value in the long 
term. Therefore, we rely on a 
structured risk management 
model, based on the Corporate 
Risk Management Policy that 
is aligned with the Company’s 
global guidelines, and considers 
the main international standards, 
such as COSO ERM (Committee 
of Sponsoring Organizations of 
the Treadway Commission – 
Enterprise Risk Management) and 
ISO 31000. The model enables 
our managers to consistently 
identify, assess, control and 
report the main factors that 
may negatively impact our 
business, with the support 
and coordination of the Risk 
Management area. 

The risk management model 
defined by the Telefónica 
Group provides a high degree of 
awareness concerning the risks 
to which the Company is exposed 
and guarantees the continuous 
improvement of the business.

The risks identified are divided 
into four main categories.

Risk management_
Main risks to Telefônica Brasil

Our risk matrix is updated every six months and the control mechanisms are revised by the internal audit. A 
manager is appointed for each risk identified, being responsible for preparing a mitigation and monitoring action 
plan. The control measures adopted involve the definition of mitigation plans and the contracting of insurance and 
hedging instruments to protect against market risks.

The risk management control system and its efficiency are supervised by the Audit and Control Committee, which 
advises the Board of Directors.

Business

Possible losses 
resulting from 
changes in 
the business 
environment, 
the market or 
the regulatory 
environment.

Operational

Possible losses 
resulting from 
failures in areas 
such as customer 
service, processes, 
human resource, 
equipment, 
systems, security, 
contracts, laws or 
regulations from 
external factors.

Financial

Risks caused 
by adverse 
movements in 
financial variables, 
the Company’s 
inability to meet its 
commitments and 
the loss of assets, as 
well as commercial 
and tax credit risks.

Global

Risks related to 
the Telefónica 
Group, impacting 
its reputation and 
sustainability, 
communication, 
advertising 
strategy, brand, 
sponsorships and 
innovation capacity. 
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By providing excellent connectivity, we 
generate value for our customers by providing 
them with access to information, education, 
culture, business opportunities, and the 
myriad possibilities of digital life. 

In 2017, we invested R$6,783.47 million in
expanding our fixed and mobile networks,
using Ultra-Broadband (via optical fiber) and 
4G technology, increasing speed and quality 
to meet the needs of our customers.

We have also reached 16 new cities with fiber 
optics, with a total of 7.4 million customers by 
the end of the year.

The generation of value for our customers is essential for the long-term sustainability of our 
business. We are focused on improving the quality of our products and services, delivering new 
relationship digital channels and creating the best offer based on the expectations and needs 
of our customers.

Over 90 projects were implemented, resulting in the improvement of 72% of the main Quality 
indicators we follow. The Customer Satisfaction Index reached its best historical result.

Network Expansion_

Customer Satisfaction_

Cities covered by 4G Cities covered by fiber optics

SCI (Customer Satisfaction Index)
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Digital channels_
In 2017, we implemented a series of actions aimed at improving customer service and focused on new 
digital channels and better service through the Call Center.

Our main initiative to digitalize customer service is the Meu Vivo app, which since its launch, has already 
been downloaded 28 million times. In 2017, the app registered an increase of 10% in accesses and 52% in 
the number of active users.

We also have Vivi, our virtual assistant for services through social networks. In 2017, it carried out 913,000 
interactions, 29% higher than the previous year.

These initiatives resulted in a 23% reduction in call center demand and improvements in our Anatel and 
Procon Indexes.

The increasing digitalization of our operations 
and of our customer relationships leads 
to greater responsibility for the privacy of 
information and transparency in how we 
manage data.

The Telefónica Group’s Global Privacy Policy 
guides our actions in relation to this topic, 
and covers the Company’s activities in all 
countries in which it operates. To govern 
this process, we rely on the Global Privacy 
Committee, created in 2013 and responsible 
for implementing and updating the Telefónica 
Group’s Global Privacy Policy.

Technological innovation is the main 
tool for positioning ourselves as a more 
efficient Company, aimed at improving 
the customer experience and prepared 
for future challenges. 

Therefore, the Telefónica Group has a 
global strategy structured to promote 
sustainable innovation, which takes 
into account the development in 
fronts such as Big Data and Artificial 
Intelligence. These fronts are 
important because in our day-to-day 
activities, we collect a large amount 
of data from our interactions with 
customers. Through Big Data, we store 
and process this information quickly 
and, through Artificial Intelligence, we 
learn from them.  

In 2017, these technologies allowed us 
to develop a number of projects in the 
End-to-End Digitalization area, as it 
affects our entire operation, from the 
internal processes to the contact with 
the customer. 

Digital trust_

Digital 
transformation_

Privacy Center

In January 2018, we relaunched our Privacy 
Center, a space within Vivo’s website dedicated 
to bringing detailed information regarding the 
privacy and security of our customers’ data. 
There, customers can learn more about what 
information we collect (such as registration data, 
traffic volume and usage history of our products) 
and which ones we do not collect (browsing 
history and social network activities). The goal 
of this data collection is to always offer better 
services, improving the performance of our 
network and products.
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Our business has two characteristics 
that help contribute to the 
Company’s value creation for the 
entire society. The first one is 
the size of our operation, which 
enables the generation of value for 
customers, employees and suppliers 
across the country, causing a direct 
impact on the Brazilian economy. 

On the other hand, we are a 
telecommunications company 
focused on connecting people and 
businesses. Since Brazil is still a 
country with significant problems 
regarding its internet coverage, 
we fulfill the important social role 
of integrating new communities 
into the digital society, directly 
impacting local GDP.

A study by PwC was able to map 
and quantify our contribution to the 
GDP and to job creation in Brazil. In 
2017, the survey showed that our 
performance contributed 3.62% of 
the national GDP and 297,000 jobs 
were generated, representing 0.32% 
of total in the country.

At Telefônica Brasil, we believe that one of 
the key ways to generate value
for society is through a responsible 
relationship with suppliers, reducing
social and environmental risks and 
promoting the adoption of good
management and sustainability practices. 

Therefore, identifying and managing 
the risks associated with supplier 
activities in our operations is an essential 
to maintaining compliance with legal 
requirements, customer satisfaction levels 
and our reputation. 
 
In 2017, we partnered with 1,690 suppliers, 
including the most diverse segments, 
such as Telecommunications, Call Center, 
Transportation, Furniture, Electrical 
Energy and Training, mainly comprising of 
Brazilian companies.

Contribution to Progress_ Responsible 
suppliers_

Impact on GDP (€ million)

Impact on job creation

In 2017, for each employee 
we hire in Brazil, we 
contribute to the generation 
of another 7.47 vacancies in 
the job market.
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Valuing our employees_ Diversity_
At Telefônica Brasil, we recognize the crucial role employees have in the Company’s 
long term sustainability, serving as the driving force for the country’s digital 
transformation. Therefore, it is important to have an engaged team with talent and 
values in line with our guidelines, committed to breaking paradigms in support of 
business innovation.

At the end of 2017, 33,622 effective employees were part of our staff, distributed 
as follows:

We believe that our team’s diversity is a key factor in 
stimulating our creativity and innovation capacity, 
creating an environment with different ways of 
thinking. We also understand that in order to 
satisfactorily serve our customers, our employees 
should reflect the full diversity of Brazilian society.

As a result of our global strategy, we implemented 
a Global Policy for Diversity and Inclusion, which 
establishes the search for internal diversity in the 
following aspects: cultural, gender, race, sexual 
orientation, generation, religion, ability and 
disability. We are committed to offering equal career 
opportunities for women, with goals monitored 
quarterly by the Global Diversity Council. 

Currently, the Company’s main goals regarding  
Diversity are: 

•	 To increase women’s participation in the 
organization, reaching 30% of the executive staff 
by 2020. 

•	 To increase the representation of employees aged 
30 or under, reaching 25% by December 2018. 

•	 To hire more people with disabilities.

Employees by gender Employees by age group
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Within our operation, we seek to generate value for society, our employees, shareholders and customers, causing the least possible 
environmental impact. To this end, we aim to reduce our energy consumption, CO2 emissions and waste generation. We also look for ways to 
go beyond the boundaries of our activities, engaging our entire value chain, from suppliers to customers, in our sustainability vision.

But our goal is not only to reduce environmental impact. At Telefônica Brasil, we believe in the power of digital technology to create new 
opportunities for sustainable development, leading to greater energy efficiency and the best use of natural resources.

Environmental management_

Climate changes_
The Telefónica Group has a global commitment to migrate to a low carbon economy:

Goals related to Energy and Climate Change of the Telefónica Group | 2015-2020

To reach 30% of the consumption of renewable energy in the Free Market

To reduce by 50% energy consumption from traffic by 2020

To reduce direct and indirect GHG emissions by 30%
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In 2016, 78% of our GHG emissions came from the energy consumption
in our network (Scope 2), used to power equipment and communication
systems.  
 
GHG emissions inventory

¹The figures reported by Telefônica Brasil differ from the amounts reported at 
corporate level since the calculation factors used are different. In Brazil, we use the 
GHG Protocol calculation methodology (local emission factors) and the corporate 
data amounts are based on generic values for all the group’s countries.
²Scope 2 emissions were calculated using the location method.

Emissions per data traffic (tCO2e/Pb)

Scope 1
36,433

Total¹: 164,297 tCO2

Scope 22

121,985
Scope 3

5,879

Energy Consumption per Data Traffic (MWh/Pb)

Renewable energy purchased on the free market
(in thousands of GJ)

In 2017, our operation consumed 15% more energy than in the previous 
year, which can be partially explained by increased data traffic in our 
network. At the same time, the percentage of renewable energy in that 
amount rose from 25% to 26%.
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The Company is aware of its responsibility to reduce the environmental 
impact in its entire value chain, and has a series of initiatives aimed at 
enhancing the customer experience:

Eco Rating
The Eco Rating Seal classifies the environmental impact of mobile 
phones sold in our stores.

At Telefônica Brasil, we have implemented projects to guarantee the 
recovery and Reverse Logistics of the several pieces of equipment 
our customers use. In the mobile telecom business, we have 
implemented the Recicle com a Vivo program (Recycle with Vivo), 
helping our customers to deposit used mobile phones, batteries 
and accessories at urns in our stores and resellers. After collected, 
we guarantee they are environmentally adequately disposed of. In 
2017, we collected 122,000 units, equivalent to 8.1 tons.

In the fixed line telecom business, we directly pick up equipment 
that is defective from customers or once the contract ends. In 2017, 
we collected 450 tons of equipment. These materials go through a 
triage and are recovered to return to operations with full technical 
capability or dismantled and properly disposed.

The methodology assesses more than 100 criteria including the
materials used, battery consumption and the supply chain, among
others. Our aim is to give our customers more access to information
that allows them to make more responsible purchasing decisions. 

In 2017, we increased the number of mobile phones assessed,
reaching 89% of new products with the seal in our stores. In addition,
56% of the revenues from the sale of mobile phones are composed of
devices that have the program’s seal.

Vivo renova 
The Vivo Renova program encourages our customers to trade in
their smartphones and tablets for newer models, offering discounts
when they turn in their used devices. In 2017, 86,000 devices were 
collected, which is equivalent to 12 tons of equipment.

Digital Account
Our customers can access their accounts everywhere and at all times 
with the Meu Vivo app and can receive their bills by email, contributing 
to the environment by reducing the consumption of natural resources 
used in printing, delivering and disposing of paper bills. As a result, 

in 2017, the number of mobile customers who used the account 
increased by 83% and by 140% of fixed line customers. In all, 131 
million bills were sent in digital format. 

Sustainable Sale
Instead of printing and signing contracts on paper, our customers 
read and sign their contracts digitally, reducing paper consumption. 
In 2017, we reached 650,000 monthly digital subscriptions, saving 
117 million sheets of paper. 

In 2017, we signed an agreement with the NGO SOS Mata Atlântica, 
establishing that, for every 23,000 sheet of paper no longer used in 
contracts, a tree will be planted in the Future Forests Program. The 
program provides for the reforestation of degraded areas.
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